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An  Ernest  Jackson's  medicated  pastilles  and  lozenges  display 
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GIVES  THE  'AT  RISK'  ARTHRITIC  PATIENT 
THE  PROTECTION  TO  STOMACH  NSAIDs 


PREVENTION 

200  micrograms  two,  three  or 
four  times  daily 


HEALING 

800  micrograms  daily  in  two  or  four 
divided  doses 


Cytotec  is  a  new  prostaglandin  replacement 
therapy  for  arthritic  patients  at  risk  of 
gastroduodenal  damage  associated  with 
non-steroidal  anti-inflammatory  agents. 

Cytotec  is  effective  both  for  the  prevention1 
and  healing2  of  NSAID-induced  peptic  ulcer. 


without  reducing  the  effectiveness  of  the 
concurrent  anti-inflammatory  treatment.2 

The  Cytotec  dosage  is  flexible  to  fit  with 
the  NSAID  regimen. 

Cytotec  is  available  in  a  calendar  pack  of 
112  tablets.  PIP  Code:  450320 


CO  PRESCRIBE 


misoprostol 

WITH  NSAIDS 

THE  ONLY  ANTI-ULCER  AGENT  LICENSED 
FOR  CO-PRESCRIPTION  WITH  NSAIDs 

FOR  SALES  ORDER  INFORMATION  PHONE  0800  585II3  FREE  OF  CHARGE 

CYTOTEC  T  Abbreviated  Prescribing  Information 

Presentation:  Tablet  containing  misoprostol  200  micrograms  Uses:  Healing  of  duodenal  and  gastric  ulcer  induced  by  nonsteroidal  anti-inflammatory  drugs  (NSAID)  in 
arthritic  patients  at  risk,  whilst  continuing  NSAID  therapy  Prophylaxis  of  NSAID-induced  ulcers  Healing  of  duodenal  and  gastric  ulcer  Dosage:  Adults  including  the 
elderly.  Healing  of  duodenal  and  gastric  ulcer:  800  micrograms  daily  in  two  or  four  divided  doses  taken  with  breakfast  and/or  each  main  meal  and  at  bedtime 
Prophylaxis  of  NSAID-induced  ulcer:  200  micrograms  twice  daily,  three  times  daily  or  four  times  daily  Refer  to  data  sheet  for  additional  information 
Contraindications:  Pregnant  women,  women  of  childbearing  age.  patients  allergic  to  prostaglandins  Precautions:  Cytotec  does  not  produce  hypotension  in  clinical 
studies  at  ulcer-healing  closes,  nevertheless  exercise  caution  in  disease  states  where  hypotension  might  precipitate  severe  complications  Adverse  reactions:  Mild  and 
transient  diarrhoea  may  occur  Other  adverse  events  reported  included  abdominal  pain,  dyspepsia,  flatulence  and  nausea,  although  a  causal  relationship  to  Cytotec  has 
not  been  established  Basic  NHS  Price:  £26  00  per  112  pack  Product  Licence  Number:  0020/0115 
References 

1  Graham  DY,  Agrawal  N  Presented  at  International  Congresses  of  Gastroenterology  and  Digestive  Endoscopy,  Rome,  September,  1988 

2  Agrawal  N,  Roth  S,  Mahowald  M  era/  Gastroenterology  1987,  92:  1290 
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COMMENT 


3t  might  be  expected  that  any  teething  problems  with  the 
new  contract  regulations  would  have  been  resolved  by 
now.  This  week  brings  news  that  two  FPCs  are  facing 
the  prospect  of  judicial  reviews  seeking  clarification  of  the 
regulations,  one  case  being  brought  by  an  independent 
contractor  and  the  other  by  Safeway.  Earlier  this  year 
Boots  threatened  to  seek  reviews  of  minor  relocation 
decisions  in  Windermere  and  Durham. 

FPCs  are  in  a  "no  win"  situation  when  this  happens. 
While  there  may  be  considerable  FPC  influence  and  local 
knowledge  at  the  pharmacy  practice  subcommittee  level, 
there  is  none  when  it  comes  to  an  appeal,  and  it  is  here  that 
any  problems  which  do  exist  are  centred.  Members  of  the 
panel  are  drawn  from  outside  the  FPC  boundaries,  and 
their  decision  is  final  and  binding.  FPCs,  however,  are  the 
bodies  cited  in  any  legal  action,  and  not  surprisingly  they  are 
baulking  at  such  assaults  on  their  statutory  responsibilities, 
especially  as  it  appears  they  are  expected  to  meet  any  costs 
from  their  already  stretched  administrative  budgets. 
Indeed,  it  has  been  suggested  by  one  FPC  official  recently 
that  this  very  fact  is  making  some  FPCs  reluctant  to  contest 
disputed  decisions.  This  cannot  be  right.  But  it  could  be 


pressures  like  this  that  led  to  support  for  a  motion  at  the 
recent  Society  of  FPCs  Conference  calling  on  the  Secretary 
of  State  to  review  the  contract  regulations. 

Interpretation  of  the  regulations  has  been  left  largely  to 
PPSCs.  This  naturally  leads  to  differing  approaches  in 
different  areas.  For  a  multiple  with  pharmacies  in  a  dozen 
or  more  FPC  areas  any  lack  of  conformity  must  be  difficult 
to  live  with,  although  it  means  little  to  the  smaller 
contractor  who  has  no  national  picture. 

PSNC  vice-chairman  David  Coleman  warned  last  week 
that  legal  challenges  were  threatening  to  breakdown  the 
goodwill  and  common-sense  that  prevailed  when  the 
Clothier  Regulations  were  introduced.  It  would  be  a  shame 
if  similar  challenges  reduced  the  freedom  of  PPSCs  to 
determine  what  they  thought  best  for  their  area.  While  the 
Department  of  Health  must  respond  rapidly  to  calls  for 
clarification  on  points  in  the  regulations  as  they  arise,  in 
order  to  quickly  build  a  volume  of '  'case  law"  for  FPCs  to 
use,  it  should  resist  pressures  which  could  make  the 
current  regulations  a  straightjacket,  and  be  prepared  to 
help  out  —  financially  and  otherwise  —  any  FPC  that  needs 
to  defend  its  corner. 
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NEWS 


Two  FPCs  face  judicial 
reviews  on  contract 


The  new  contract  regulations  will 
be  under  scrutiny  over  the  next 
few  weeks  as  two  family 
practitioner  committees  face 
judicial  reviews  over  the  granting 
of  pharmaceutical  contracts.  In 
both  cases  the  Safeway 
supermarket  chain  is  involved. 

A  judicial  review  brought  by  an 
independent  contractor,  Mr 
Maurice  Cutler,  against  a  decision 
by  North  Yorkshire  FPC,  was 
expected  to  be  heard  in  the  High 
Court  on  Thursday  after  C&D 
went  to  Press. 

Prior  to  the  introduction  of  the 
new  contract  regulations  Safeway 
were  planning  to  open  an  in-store 
pharmacy  in  a  new  shop  in  Station 
Parade,  Harrogate.  They  lodged 
an  application  on  the  last  day  that 
the  old  regulations  applied,  on 
March  31 , 1987,  and  so  under  the 
transition  arrangements  had  six 
months  to  start  providing  a 
pharmaceutical  service. 

The  pharmacy  opened  on 
September  28,  1987,  not  at  the 
address  specified  in  the 
application,  but  across  the  road, 
the  intended  premises  not  being 
complete.  The  FPC  decided  that 
this  was  allowable  under  their 
interpretation  of  the  regulations. 

Safeway  applied  for  minor 
relocation  into  the  store  when  it 


was  completed,  and  the 
application  was  granted  by  the 
pharmacy  practice  subcommittee. 
However  an  appeal  against  the 
PPSC's  decision  was  upheld.  In 
spite  of  this  Safeway  have  since 
relocated  their  pharmacy  in  the 
new  store. 

FPC  administrator  Mr  J 
Herbert  said  that,  conscious  of  the 
pending  judicial  review,  the  FPC 
was  taking  no  further  action  at  this 
stage. 

Mr  Cutler,  who  has  a 
pharmacy  at  1  Station  Bridge,  is 
seeking  a  judicial  review  of  the 
FPCs  decision  to  allow  the 
pharmacy  to  open  across  the  road 
from  its  originally  specified 
location,  according  to  Mr  Herbert. 

In  Hampshire  Safeway  have 
been  given  leave  to  apply  for  a 
judicial  review  of  a  decision  by  the 
FPC  to  turn  down  its  application  to 
open  a  pharmacy  in  a  new  store  at 
Southwood,  near  Farnborough. 
Earlier  this  year  the  company 
applied  under  the  new  regulations 
for  a  contract  which  was  refused. 
The  company  appealed,  but  the 
PPSC's  decision  was  upheld. 
Safeway  are  understood  to  be 
seeking  a  review  of  the  appeal 
procedure. 

Subsequent  to  Safeway 
making  its  application  local 


pharmacists  have  set  up  a 
collection  and  delivery  service  for 
patients  living  in  the  Southwood 
area. 

Hampshire  FPC  is  one  of  the 
largest  in  the  country  and  makes 
no  secret  of  the  fact  it  is  very  short 
of  funds  with  which  to  pursue  legal 
actions.  Mr  G.  Hayne,  FPC 
administrator,  commented:  "It 
would  be  very  sad  if  FPCs  did  not 
do  what  was  right  and  proper  for 
fear  of  not  having  funds."  It  is 
understood  the  FPC  may  be 
seeking  support  from  the 
Department  to  meet  any  costs. 

Concerns  that  FPCs  are 
backing  down  when  faced  with 
legal  actions  of  this  nature  were 
voiced  recently  at  the  Co- 
operative Pharmacy 
Superintendents'  Conference 
recently  (C&D  last  week  p687)  by 
Leeds  FPC  chief  executive  officer 
Douglas  Allaway. 

And  at  their  conference  at 
Bournemouth  a  fortnight  ago  the 
Society  of  FPCs  called  for  the 
Secretary  of  State  to  review  the 
minor  relocation  arrangements  in 
the  new  contract  regulations.  The 
Pharmaceutical  Services 
Negotiating  Committee  has  also 
expressed  concern  about  the  way 
the  guidelines  have  been 
interpreted  in  some  cases. 


PSNC  blacks 
IMS  survey 


The  Pharmaceutical  Services 
Negotiating  Committee  is  advising 
pharmacists  not  to  participate  in  a 
survey  being  conducted  by  IMS, 
in  which  contractors  are  being 
asked  to  give  questionnaires  to 
patients  whom  they  supply  with 
domiciliary  oxygen. 

The  questions  asked  are  not  of 
the  type  which  it  is  suitable  for  a 
patient  to  answer,  PSNC 
secretary  Stephen  Axon  said  this 
week. 

■  Further  delays  in  the  payment 
scheme  for  residential  home  visits 
and  keeping  patient  medication 
records  look  inevitable  as  the 
Department  of  Health  is  currently 
discussing  implementation  of  the 
schemes  with  family  practitioner 
committees  and  local  authorities. 
However,  PSNC  expects  a 
response  from  the  Department  in 
time  for  its  November  meeting. 

■  Proposed  changes  to  the 


constitution  of  LPCs  resulting 
from  a  review  of  the  whole  PSNC 
constitution  will  shortly  be 
circulated  to  members.  The 
proposed  changes  will  be  debated 
at  the  next  LPC  Conference  on 
February  12 .  The  definition  of  an 
employee  pharmacist  is  set  out 
more  clearly  and  changes  in 
election      procedure  are 


recommended.  Nominations  for 
employee  places  on  LPCs  are 
likely  to  be  sought  via 
advertisements  in  the 
pharmaceutical  Press,  putting  the 
onus  on  the  employee. 
■  Form  FP34(c)  is  to  be 
presented  in  a  new  format  setting 
out  clearly  how  contractors  should 
sort  their  prescriptions. 


fti 


New  chemists 
for  old... 

In  at  least  two  cases  in  London 
recently  pharmacy  practice 
subcommittees  have  allowed 
applications  for  pharmacy 
contracts  in  premises  where  a 
previous  contractor  has  claimed 
compensation  and  closed  down. 

In  one  case  the  premises,  in 
the  area  of  Kensington  north  of 
the  Westway,  were  considered  to 
be  in  a  unique  position  where  it 
was  difficult  for  patients  to  travel 
south  across  what  is  an  extremely 
busy  dual  carriageway. 

Chairman  of  Kensington  LPC, 
John  Reynolds  says  the  pharmacy 
members  of  the  PPSC  were 
ambivalent  about  a  pharmacy  re- 
opening. It  was  the  lay  members 
who  considered  the  location 
important.  The  original  pharmacy 
closed  down  last  Autumn. 

In  the  other  case  the  PPSC's 
approval  to  renew  a  contract  in  a 
premises  where  it  has  been 
relinquished  is  subject  to  appeal. 


HIV  test  kits 
face  ban 

The  Government  is  planning  to 
ban  the  sale  of  HIV  testing  kits 
through  an  amendment  to  the 
Health  and  Medicines  Bill, 
currently  going  through  the 
House  of  Lords. 

Announcing  the  move,  Health 
Minister  David  Mellorsaid:  "We 
are  now  approaching  the  time 
when  kits  could  be  produced  to 
allow  unqualified  individuals  to  test 
themselves.  It  is  essential  that 
HIV  testing  should  only  take  place 
under  the  authority  of  a  registered 
medical  practitioner  so  that 
confirmatory  tests  can  be  carried 
out  before  any  individual  is  told  he 
is  HIV  positive." 
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Wiltshire  FPC  administrator  John  Langley  and  chairman  Jeanne  Perons 
watch  Pam  Ayres  demonstrate  what  a  DUMP  campaign  is  all  about  at  the 
event's  official  launch  last  week 


Pome'  launches  Wilts 
DUMP  campaign 


The  Wiltshire  DUMP  campaign 
got  off  to  a  poetical  start  last  week 
with  a  "pome"  specially  written 
for  the  occasion  by  Pam  Ayres, 
who  formally  launched  the  event. 

The  campaign  runs  until 
October  30.  Pharmaceutical 
Society  public  relations  director 
Colin  Woolford,  who  spoke  at  the 
launch,  says  the  Wiltshire  FPC, 
who  organised  the  event  with  help 
from  local  branches  of  the  Society, 
had  enlisted  the  support  "of  just 
about  every  other  organisation  in 


Proposals  to  ban  the  sale  of 
slimming  aids  containing  high 
levels  of  guar  gum  and  locust  bean 
gum,  have  been  issued  by  the 
Ministry  of  Agriculture,  Fisheries 
and  Food. 

Most  of  the  products  likely  to 
be  affected  are  sold  by  mail  order. 
They  claim  to  aid  slimming, 
weight  control  or  weight  reduction 
and  as  such  are  classed  as  foods. 
MAFF  is  to  recommend  that  the 
total  level  of  guar  gum  (E412)  and 
locust  bean  gum  (E410)  allowable 
in  foods,  including  dietary 
products,  should  be  150g/kg. 

This  would  effectively  ban 
from  sale  preparations  containing 
high  concentrations  of  the  gums  in 
a  dehydrated  form,  which  are 
meant  to  swell  in  the  stomach  and 
produce  a  sense  of  satiety. 


the  county  to  make  it  a  really 
professional  affair". 

An  audience  of  well  over  100 
health  professionals  heard  that  Ms 
Ayres  has  an  interest  in  the 
motives  behind  DUMP 
campaigns.  She  has  two  sons  aged 
three  and  five,  and  once  carelessly 
left  a  tube  of  hydrocortisone 
cream  within  their  reach  in  the 
bathroom.  The  youngest,  who 
had  '  'just  got  the  hang  of  cleaning 
his  teeth" ,  came  to  her  and  said: 
"Mum,   that  new  toothpaste 


There  have  been  reports  in 
other  countries,  of  swelling 
occuring  while  the  tablets  are  in 
the  oesophagus  causing 
obstruction  and  in  some  cases 
rupture.  None  of  the  incidents 
have  occured  in  this  country,  say 
MAFF. 

Products  based  on  guar  gum 
are  also  licensed  in  the  UK  as 
medicines,  for  the  treatment  of 
diabetes.  However  its  use  by 
patients  under  medical 
supervision  is  a  very  different 
situation  from  its  uncontrolled 
sale,  say  MAFF. 

The  normal  use  of  the  gums  as 
emulsifiers,  stabilisers  and  bulking 
aids  in  foods  is  not  thought  to  pose 
any  hazard  because  they  are 
usually  hydrated  and  present  in 
low  concentrations. 


tastes  awful" .  It  was  at  that  point 
that  she  became  aware  of  the  need 
greater  care  of  medicines  in  the 
home. 

The  campaign  has  been 
sponsored  by  local  pharmaceutical 
companies  and  supported  with 
grants  from  local  authorities. 
GWR  Radio's  Linkline  theme  for 
this  week  will  centre  on  the 
DUMP  campaign,  and  listeners 
wil  be  able  to  phone  in  for  an 
information  pack.  Personalities 
such  as  Leslie  Crowther  and 
Henry  Kelly  are  also  publicising 
the  event  along  with  Swindon 
Town  manager  Lou  Macari. 


Have  you  in  your  cupboards  dusty. 

Medicines  grown  old  and  fusty. 

Kept  for  some  forgotten  pain , 

In  case  it  should  come  back  again? 

Or  tablets  eery  kindly  lent 

By  whatshisname  wherever  he  went, 

Which  cured  his  sinus  like  a  charm, 

But  never  touched  your  broken  arm. 

Take  the  packages  so  neat, 
The  courses  you  did  not  complete. 
Any  job  that 's  now  been  jobbed. 
For  anything  that  ached  or  throbbed. 
Soothing  jars  of  ancient  unction , 
For  any  bits  that  ceased  to  function , 
Any  joint  that  loudly  creaked, 
And  any  part  of  you  that  leaked. 

Oh  dump  it,  dump  it,  dump  it  all. 
Faraway  from  fingers  small, 
And  older  folk  who  get  confused, 
Take  any  drug  that 's  partly  used, 
Any  ointment,  pills  orpotion, 
Linctus ,  liniment  or  lotion , 
Resolutely  in  your  fist, 
And  dump  it  on  your  pharmacist. 

For  drugs  and  poisons  it  is  true, 
Are  safer  far  with  him  thanyou. 

Pam  Ayres  (October  1988) 

Reproduced  by  permission  of  Wilts  FPC 


An  amendment  to  the 
Emulsifiers  and  Stabilisers  in  Food 
Regulations  1980  has  been 
proposed  by  Parliamentary 
Secretary  Richard  Ryder,  and 
comments  should  be  sent  by 
October  31  to:  The  Foods 
Standards  Division,  MAFF,  Great 
Westminster  House,  Horseferry 
Road,  London  SW1  2AE. 


Allen  &  Hanburys  are  putting  the 
Airlink  leaflets  in  all  Ventolin 
inhaler  packs  following  a  six  month 
pilot  trial.  The  leaflets  offer 
patients  an  Airlink  folder  which 
includes  an  offer  of  a  Mini  Wright 
peak  flow  meter  for  £8, an 
"Understanding  asthma" 
booklet,  a  list  of  useful  and 
addresses  plus  an  aerosol  carrying 
case. 


'Bag  stutters' 
to  detail 
PMRs 

The  Royal  Pharmaceutical  Society 
is  to  produce  a  "bag  stuffer" 
detailing  the  role  of  pharmacies  in 
keeping  medication  records. 

The  leaflet,  whicii  can  be 
dropped  into  dispensing  bags,  will 
outline  to  the  patient  the  benefits 
of  medication  records  while 
allowing  pharmacists  to  publicise 
the  service,  without  conflicting 
with  the  Code  of  Ethics. 

Availability  of  leaflets  is 
expected  shortly,  depending  on 
final  consideration  by  the 
Society's  Council. 


Own  goal? 

The  World  Health  Organisation's 
goal  for  Europe  of  a  95  per  cent 
uptake  for  most  immunisations  by 
the  year  1995  may  be  unrealistic 
for  Britain  according  to  the  latest 
Drug  and  Therapeutics  Bulletin. 
But  it  says  a  90  per  cent  uptake 
could  be  achieved  with  "clear 
guidelines,  education  of  parents 
and  commitment". 

One  major  reason  for  a  low 
uptake  is  felt  to  be  that  doctors  do 
not  understand  vaccine 
contraindications  so  that  some 
children  are  mistakenly  denied 
immunisation. 

■  Merieux  UK  have  yet  to 
receive  a  licence  for  their 
measles,  mumps,  rubella  vaccine. 
They  have  been  asked  to  make 
some  changes  in  production 
before  it  can  be  granted,  a 
spokesman  said  this  week.  The 
company  now  expects  to  have  the 
vaccine  available  early  next  year. 

Meanwhile  Wellcome  have 
been  granted  a  licence  for  their 
triple  vaccine  —  M:M-R  II  — 
which  is  expected  to  be  launched 
next  month. 

Rights  in  five 
languages 

A  leaflet  on  "patients  rights"  has 
been  published  by  the  Association 
of  Community  Health  Councils  for 
England  and  Wales  in  five  minority 
languages  —  Punjabi,  Hindi, 
Bengali,  Gujerati  and  Vietnamese. 

The  leaflets  set  out  patient 
rights  under  the  NHS  and  cover 
getting  treatment  from  a  GP, 
hospital  treatment,  health 
charges,  patients'  consent  and 
making  a  complaint. 

Leaflets  are  available  through 
CHCs.  It  is  hoped  to  extend  the 
scheme  to  other  languages. 


j 

I    MAFF  to  ban  on  gum-based 

slimming  pills? 
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^  Another 
growing  brand  takes 

the  Food  Brokers' 
route  to  success. 


Food 
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Food  Broker  House,  Northarbour  Road,  North  Harbour 

Portsmouth  P06  3TD 
Tel:  (0705)  219900  Telex:  86779  Fax:  (0705)  219222 
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PI  moves  disturb  ABPI 


The  Association  of  the  British 
Pharmaceutical  Industry  is 
disturbed  by  C&D's  report  last 
week  (p686)  that  Vestric  are 
supplying  parallel  imports  on  an 
experimental  basis  to  one  large 
account. 

If  successful  the  scheme  may 
be  extended  to  all  Vestric's 
customers.  The  ABPI  is 
concerned  that  if  other  major 
wholesalers  are  forced  to  follow 
suit  there  could  be  serious 
damage  to  the  home-based 
pharmaceutical  industry. 

Peter  Lumley,  manager  of 
public  affairs,  told  C&D  the 
Association  did  not  like  the 
possibility  of  increased  use  of  Pis 
and  had  protested  many  times  to 
the  Department  of  Health  that  any 
clawback  of  profits  should  be 
directed  only  at  those  pharmacists 
who  had  used  them. 

"It  has  been  suggested  in 
some  quarters  that  Government 
policy  has  been  based  on  the 
assumption  that  UK  drug 
companies  are  charging  too 
much,"  he  said.  "This  is 
nonsense  because  prices  are 
tightly  regulated  under  the  PPRS 
and  if  the  Government  were  to 
think  companies  were 
overcharging  they  have  ample 
powers  to  reduce  prices  as  they 
have  done  in  the  past. 

"The  reason  for  the  price 
differential  between  Britain  and 
some  other  European  countries  is 
that  others  don't  have  the  same 
commitment  to  research  and 
development  nor  do  their 
taxpayers  benefit  from  a  balance 
of  trade  surplus  over  £800  million 


a  year. 

He  added  that  transferring 
production  of  pharmaceuticals 
from  the  UK  to  other  countries 
also  meant  transferring  jobs  and 
investment  confidence. 

Keith  Mentzel,  secretary, 
National  Association  of 
Pharmaceutical  Distributors,  said 
the  association  was  not 
enthusiastic  about  Pis  but  it  was 
up  to  members  whether  or  not 
they  became  involved.  Vestric 
had  been  forced  to  look  at  the 
market  because  of  the  clawback 
and  appeared  to  be  conducting  a 
limited  trial. 

Unichem  said  their  policy  was 
unchanged  and  they  are  not 


planning  to  supply  Pis.  Finance 
director  Geoff  Harris  thought  it 
would  be  difficult  to  resolve 
problems  such  as  recalls. 

But  Macarthys  wholesale 
services  division  managing 
director,  Malcolm  Baggott,  said 
his  company  was  looking  very 
closely  at  the  matter,  as  he 
suspected  all  wholesalers  were, 
because  the  Government  did  not 
appear  to  be  discouraging  the  use 
of  Pis  and  pressure  was  mounting 
as  a  result  of  the  clawback. 

Macarthys  had  the  capabilities 
to  move  into  this  area,  he  said,  but 
would  need  to  be  cautious  about 
sources  of  supply  and  other 
aspects. 


Mr  J.  Yeung,  Numark  chemist  (centre) ,  winner  of  a  Canderel 
competition ,  being  presented  with  a  cash  register  worth  over  £800  by 
David  Phipp,  Searle  Consumer  Products,  at  Numark  wholesaler 
E.H.  Butler  with  chairman  and  managing  director,  Mr  Hugh 
Butler  pictured  right 


No  basic  changes  to  NHS  in 
Government  review 


Financial  changes  in  the  basic 
structure  of  the  NHS  were 
effectively  ruled  out  by  Kenneth 
Clarke,  the  Health  Secretary, 
dunng  the  Conservative  party 
Conference  at  Brighton  last  week. 

He  promised  that  the 
proposals  he  plans  to  introduce  — 
to  be  outlined  in  a  White  Paper  to 
be  published  towards  the  end  of 
the  year  and  which  will  include  an 
expanded  role  for  pharmacists  — 
will  be  "constructive  and 
sensitive". 

Mr  Clarke  underlined  Ins  belief 
that  the  ordinary  citizen  is  able  to 
secure  better  health  care  in  the 
UK  than  in  any  other  country  in 
the  world.  He  is  aiming  to  ensure 
improved  performance  from  the 
family  practitioner  services 
through  a  combination  of 
organisational   changes  and 


persuading  the  British  Medical 
Association  to  introduce  a  more 
practical  approach  to  limit 
overprescribing  by  GPs. 

New  procedures  designed  to 
make  the  issuing  of  repeat 
prescriptions  less  automatic,  and 
the  acceptance  by  GPs  that  they 
need  to  persuade  patients  that 
providing  a  prescription  is  not  a 
'  'cure-all"  are  among  his  principal 
objectives. 

Mr  Clarke  is  having  to  contend 
with  elements  within  the 
Conservative  hierarchy  who  are 
openly  sceptical  about  the  financial 
constraints  which  can  be  imposed 
on  the  NHS  without  root  and 
branch  changes. 

To  satisfy  them  he*will  have  to 
produce  proposals  which  provide 
channels  for  more  people  to  opt 
for  private  health  care?  particularly 


through  employment-related 
schemes.  While  their  initial  impact 
might  not  be  great  they  would 
establish  the  opening  for  larger 
developments  in  the  future, 
eventually  eroding  the  principle 
that  the  NHS  should  be  financed 
out  of  general  taxation. 


New  trial  ft 
smartcard 


Eight  pharmacies  in  the  Exmouth 
area  are  to  be  involved  in  a  new 
trial  looking  at  the  use  of  patient- 
held  smartcards 

The  trial  follows  a  pilot  study 
run  by  Dr  Robert  Stevens  at  the 
school  of  pharmacy,  UWIST, 
which  found  that  using  smartcards 
could  save  GPs'  time,  improve 
relationships  with  patients  and 
significantly  reduce  prescription 
errors. 

Campbell  Robb,  project 
director  at  the  NHS  information 
technology  department,  told 
C&D  the  new  trial  involving 
around  8,500  patients  is  due  to 
start  next  Spring.  The  smartcard 
used  will  be  the  Honeywell  Bull 
CP88  Care  Card  (see  C&D  May 
7,  p856). 

The  department  of  general 
practice  at  Exeter  University  are 
to  be  responsible  for  running  the 
trial,  with  Dr  Stevens  at  UWIST 
looking  after  the  pharmacy  side. 
The  project  is  due  to  run  for  a  year 
with  a  report  expected  about 
three  months  after  completion. 

The  trial  is  being  jointly 
sponsored  by  Honeywell  Bull, 
Abies  Infomatics  and  AAH 
Meditel. 

The  two  GP  practices,  eight 
pharmacies,  accident  and 
emergency  departments  at 
Exmouth  Hospital  and  Royal 
Devon  and  Exeter  Hospital  at 
Wonford,  diabetic  clinic  and  dental 
practice  taking  part  in  the  trial  will 
have  new  computer  equipment  to 
enable  them  to  participate. 

Pharmacists  will  be  able  to 
read  much  of  the  medical 
information  on  patients'  cards  but 
will  be  limited  to  only  being  able  to 
write  on  the  card  whether  they 
have  dispensed  a  script. 

One  benefit  Mr  Robb  hopes 
will  emerge  is  that  the  cards  may 
reduce  the  times  pharmacists 
have  to  telephone  GPs  to  check 
some  aspect  of  prescribing. 


Inequalities  in  drug  use 


The  grossly  unequal  distribution 
of  drugs  between  developed  and 
developing  countries  has  not 
changed  much  in  the  past  decade, 
says  a  recent  report  from  the 
World  Health  Organisation. 

In  1985,  three-quarters  of  the 
world's  population  still  accounted 
for  less  than  a  quarter  of  total  drug 
consumption,  and  between  1.3 
and  2.5  billion  people  had  little  or 
no  regular  access  to  the  most 
essential  drugs. 

But  important  changes  have 
occurred,  the  report  says. 
Governments  have  been  giving 


increased  attention  to  improving 
the  availability  and  rational  use  of 
drugs,  although  few,  if  any, 
countries  have  attained  the 
objectives  of  making  effective  and 
safe  low-cost  drugs  available  to  all. 

Increased  self-medication  will 
require  better  education  of  both 
public  and  professionals,  the 
report  continues.  The  danger  of 
drug  interactions  may  increase 
and  monitoring  of  safety  of  OTC 
medicines  will  probably  have  to  be 
improved  at  pharmacv  level.  "The 
World  Drug  Situation  ",  HMSO, 
£8. 
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NEWS 


Video  on 
dangers  of 

Surma 


Beckett  in  trouble  over 
Christie  urine  claims 


An  educational  video  has  been 
produced  on  the  potential  dangers 
of  Surma,  the  lead-based  cosmetic 
used  by  the  Asian  community. 

Entitled:  "Surma  —  the  gift 
that  can  be  dangerous"  it  is  aimed 
at  health  professionals  and  was 
produced  by  Nottingham  HA  in 
association  with  pharmacist  Dr 
Mohamed  Aslam  of  Nottingham 
University. 

The  video  explores  the 
continued  use  of  the  product 
despite  the  statutory  ban  on  its 
sale  and  campaigns  against  its  use 
since  the  death  of  a  three  year  old 
boy  in  Oldham  in  1977.  The 
programme  includes  a  version  for 
English  health  care  workers  and 
comments  by  users  in  Hindustani, 
Punjabi  and  Benagali. 

Surma,  a  sparkling  dense, 
grey  powder  which  may  contain  as 
much  as  86  per  cent  lead,  is 
applied  across  the  inside  of  the 
eyelid,  say  Black  Box 
productions,  co-producers  of  the 
video.  It  is  used  by  adults,  as  well 
as  young  girls,  children  and 
babies.  About  20  per  cent  of  the 
Asian  community  admit  to  its  use 
but  the  figure  is  probably  much 
higher,  says  Black  Box. 

The  video  (£75)  is  available 
from  Black  Box  Productions,  10 
Gait  way,  Giltbrook,  Nottingham, 
NG16  2GN. 

Alan  Smith  to 
address  IPMI 

Alan  Smith,  FPS,  who  until 
September  30  was  chief  executive 
of  the  Pharmaceutical  Services 
Negotiating  Committee  is  still 
expected  to  address  the  Institute 
of  Pharmacy  Management 
weekend  meeting  to  be  held  at  the 
Queen's  Hotel,  Cheltenham, 
November  11-13. 

Mr  Smith's  address  is  on 
"Alternative  methods  for  NHS 
remuneration"  in  which  he  is 
expected  to  outline  his  views  on 
developments  that  will  have 
implications  for  chemist 
contractors. 

Saturday  morning's  session  is 
to  concentrate  on  an  appraisal  of 
the  future  role  for  pharmacists  in 
the  provisions  of  health  care 
services. 

The  cost  of  the  weekend  is 
£95.  Details  and  application  form 
from  Dr  Ian  Jones,  School  of 
Pharmacy,  Unversity  of  Bradford, 
Bradford,  West  Yorkshire  BD7 
1DP. 
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Professor  Arnold  Beckett,  a 
member  of  the  Royal 
Pharmaceutical  Society's  Council, 
was  at  the  centre  of  a  new  '  'drugs 
in  sport"  row  this  week  which 
resulted  in  double  Olympic  silver 
medallist  Linford  Christie 
demanding  formal  retraction  of 
statements  concerning  drug  tests 
made  in  Seoul. 

Professor  Beckett,  who  is  a 
member  of  the  International 
Olympic  Committee's  Medical 
Commission  and  one  of  the 
pioneers  of  drug  detection,  made 
the  claims  in  a  Thames  television 
news  interview. 

Now  the  athlete,  the  first 
European  to  run  the  100  metres  in 
under  10  seconds,  and  who  was 
upgraded  from  bronze  to  silver  in 
the  Olympic  100  metres  after  Ben 
Johnson's  disqualification,  has  hit 
back  through  a  statement  through 
his  solicitor  Geoffrey  Bindman. 

Mr  Bindman  said:  "Following 
the  200  metres  final,  minute 
traces  of  pseudoephedrine  were 
found  in  Linford  Christie's  urine. 
The  quantity  was  so  small  that  it 
did  not  reach  the  level  at  which  the 
test  could  properly  be  declared 


Spurred  on  by  the  publication  of  a 
recent  clinical  trial  which 
concluded  "Nicobrevin  is 
significantly  superior  to  placebo  as 
an  aid  to  stopping  smoking", 
Intercare  Products  have 
announced  that  the  product  will 
this  Sunday  be  the  first  OTC  stop 
smoking  support  product  to  be 
advertised  on  television. 

The  double  blind,  placebo 
controlled  trial,  published  in  the 
British  Journal  of  Clinical 
Practice,  was  conducted  in  Basel, 
Switzerland  in  patients  who 
regularly  smoked  and  who  were 
well  motivated  to  give  up.  After  a 
four  week  course  of  Nicobrevin  or 
placebo,  25  of  40  patients  in  the 
Nicobrevin  group  who  completed 
the  study  had  stopped  smoking 
during  the  last  week  of  the  study, 
compared  to  12  of  the  40  patients 
who  completed  in  the  placebo 
group.  The  authors  say  that  the 
placebo  result  in  their  study  is 
similar  to  results  for  placebo  in 
other  anti-smoking  studies. 

Confirmation  of  trial  results 
was  achieved  by  analysis  before 
and  after  of  carboxyhaemoglobin 


positive.  In  no  way  could  it  have 
affected  his  performance." 

The  Commission  had  accepted 
the  athlete's  explanation  that  the 
source  of  the  drug  was  some 
ginseng  tea  and  agreed  there  was 
no  rules  infringement.  "In  this 
situation  it  was  wholly  unjustifiable 
for  the  chairman  and  for  another 
member  of  the  Medical 
Commission,  Professor  Beckett, 
to  suggest  he  had  been  given  the 
'benefit  of  the  doubt'  and  for 
Professor  Beckett  to  comment 
that  he  was  'a  lucky  boy  to  get 
away  with  it',"  Mr  Bindman  said. 

"These  statements  amount  to 
the  false  claim  that  Linford 
Christie  was  at  fault  and  that  he 
benefitted  from  unusual  or 
unwarranted  leniency. 

Mr  Bindman  said  that  the 
runner  wanted  to  put  the  episode 
behind  him  "but  he  is  not 
prepared  to  allow  unjustified  slurs 
on  his  reputation  to  remain 
uncorrected.  He  has  instructed 
my  firm  to  demand  the  formal 
retraction  of  all  defamatory 
statements  made  about  him  and  to 
take  legal  proceedings  wherever 
necessary  to  achieve  this  result . ' ' 


levels.  The  authors  record  that 
'  'before"  levels  were  found  to  be 
significantly  correlated  to 
cigarette  consumption  as  reported 
by  the  patient.  At  the  end,  the 
mean  change  in  carboxy- 
haemoglobin levels  was  52.6  per 
cent  for  the  active  group  and  27.5 
per  cent  in  the  placebo  group, 
which  also  reflects  the  changes  in 
cigarette  consumption  recorded, 
indicating  patients  were  keeping  a 
reliable  record  of  cigarettes 
smoked. 

Of  the  patients  completing  the 
study,  25  out  of  the  40  taking 
Nicobrevin  rated  the  product  as 
"  very  effective  "  compared  to  1 3 
of  the  placebo  group,  with  the 
difference  between  the  two 
groups  "significant". 

Intercare  say  that  medical 
consultants  from  the  Indepedent 
Television  Companies  Association 
have  seen  the  clinical  evidence  and 
recommended  and  gained  IBA 
approval  for  national  television 
advertising.  The  campaign  is  set 
to  start  this  Sunday  and  will  be 
supported  by  new  packaging,  and 
a  range  of  support  material. 


PSNC  holds 
fire  over 

Distington  I 
letter 

The  Pharmaceutical  Services 

Negotiating  Committee  is  not  a 

planning  at  this  stage  to  reply  1 
directly  to  a  letter  dispensing 

doctors  have  sent  to  their  patients  iij 
in  Distington,  Cumbria. 

The  letter  states  that  if  a 
pharmacy  opened  in  the  village, 
doctors  would  not  be  able  to 
supply  medicines  on  home  visits . 

The  doctors  wrote  to  their  I 

patients  after  West  Cumbria  j 
Community   Health  Council 

decided  to  send  a  questionnaire  j» 

asking  residents  if  they  wanted  a  jj 

pharmacy  to  open  or  the  present  (ij 

doctor  dispensing  to  continue  (last  I 

week,  p667).  A  local  pharmacist  J 

has    applied   to   the    Rural  || 

Dispensing    Committee    for  I 

permission  to  open  a  pharmacy.  J 

PSNC  vice-chairman  David  if 

Coleman  told  C&D  this  week  '\\ 

that,  while  the  doctors'  actions  ji 

were  deplorable ,  he  thought  their  iij 

letter  could  be  self-defeating  I 

because  the  RDC  would  take  it  ji  I 

into  account  when  considering  the  j  ijl 

result  of  the  questionnaire.  He  II 

thought  it  would  be  counter-  ^1 

productive  for  PSNC  to  retaliate  J 

by  sending  another  inflammatory  jl 

letter  to  the  patients  because ,  if  a  j 

pharmacy  opened,  the  doctors  (I 

and  patients  would  need  to  work  II 

together  in  the  patients '  interests .  \  \ 

However,  the  situation  would  be  jl 

kept  under  review.  I 

■  Residents  of  Church  Gresley,  /jl 

near  Burton-on-Trent,  are  being  jflj 

asked  to  sign  a  petition  for  a  II 

pharmacy  in  the  village.  The  jl 

nearest  pharmacy  is  over  a  mile  III 

away  and  a  Burton-on-Trent  ij| 

pharmacist  has  applied  to  open  in  I 

the  village .  Over  1 , 500  signatures  I 

have  been  collected  so  far  and  the  ill 

organisers,  the  local  Labour  ill 

Party,  are  hoping  for  5,000  which  J 

will  be  sent  to  the  Family  ij 

Practitioner   Committee   to  li 

support    the    pharmacist's  II 

application.  The  village  gained  a  ll 

doctors'  surgery  after  a  similar  J 
campaign  in  1986. 


New  PL(PI)s 

C&D  has  been  notified  of  the  li 
following  new  PL(PI)s. 


Whitworth  Pharmaceuticals  Ltd 

PL/4423/0163  Spironolactone  lOOmg 

AJdactone 

lOOmg 

PL/4423/0164  Polymyxin  B  sulphate 

OtosporinEar  EP  10, OOOiu,  neomycin 

Drops  sulphate  EP  3, 400iu  and 
hydrocortisone  BPlOmg 
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Nicobrevin  first  'stop 
smoking7  aid  on  TV 


Forged  FP10 
(HP)s  in 
Essex 

Forged  hospital  prescriptions  are 
being  circulated  in  Essex,  reports 
LPC  secretary  Miall  James. 

Two  FP10  (HP)s  forTenuate 
Dospan  have  been  presented,  but 
not  dispensed,  stamped 
"N875591"  from  Rotherham 
General  Hospital.  Pharmacists 
were  alerted  because  the 
prescriber's  name  was  missing 
and  because  Tenuate  Dospan 
would  not  normally  be  found  on  a 
hospital  outpatient  script. 

C&D  understands  the 
hospital's  rubber  stamp  was 
stolen  and  used  on  blank  scripts 
from  another  source. 


Spec  sales 

It  may  soon  be  legal  to  sell  ready- 
to-wear  reading  glasses  without 
prescription  through  any  retail 
outlet. 

An  amendment  to  the  Health 
and  Medicines  Bill  has  been 
approved  by  the  House  of  Lords, 
allowing  the  free  sale  to  people 
over  16  of  "spectacles  which  have 
two  single  vision  lenses  of  the 
same  positive  spherical  power  not 
exceeding  4  dioptres,  where  the 
sale  is  wholly  for  the  purpose  of 
correcting,  remedying  or  relieving 
the  condition  known  as 
presbyopia."  (HL  Bill  121(b), 
HMSO£1.30). 


Premises  up 

In  September,  there  was  a  small 
increase  in  the  number  of 
premises  on  the  Royal 
Pharmaceutical  Society's 
Register.  A  net  gain  of  four  took 
the  total  to  11,791. 

In  England  (excluding 
London),  20  pharmacies  were 
added  to  the  Register  and  12 
deleted.  In  Wales,  the  one  added 
was  matched  by  one  deleted, 
while  Scotland  (one)  and  London 
(three)  both  showed  losses. 


Latest  AIDS  statistics  from  the 
Department  of  Health  show  that 
up  to  end  of  September  there 
were  1,794  cases,  of  whom  965 
(54  per  cent)  have  died.  The 
comparable  figures  at  the  end  of 
August  were  1,730  and  949. 
Nearly  10,000  people  have  been 
reported  as  HIV  antibody  positive 
—  7,697  in  England,  Wales  and 
Northern  Ireland  and  1,545  in 
Scotland. 


TOPICAL  REFL 


A  dip  with 
mermaids? 


I  make  no  apology  for 
coming  back  to  supervision. 
Apologies  I  shall  make,  but 
in  the  course  of  this  article. 

John  Davies  as  "Vocal 
point"  to  the  objectors  has 
proposed  a  vote  of  "no 
confidence"  in  our  Council. 
A  sobering  development, 
since  if  successful  it  could 
destroy.  Council  if 
members  felt  they  had  to 
resign.  I  am  pleased  to  see 
he  is  holding  his  fire  (last  week,  p664).  But 
I  agree  with  Tim  Astill.  Protestors  against 
Council  proposals  have  to  be  clear  about 
what  they  do  want  as  opposed  to  what 
they  don't  (October  8,  p649).  Yet  for  him 
to  suggest  we  are  saying  "No  script, 
however  simple,  could  be  dispensed  by 
anyone  other  than  a  pharmacist,  is 
absurd! ",  is  to  be  even  more  absurd.  No- 
one  is  saying  this,  as  practically  every 
pharmacy  employs  technicians.  But  most 
of  us  check  what  goes  out  as  a  matter  of 
course.  I  think  we  .  must  resist  this 
particular  act,  or  any  other  part  of  the 
dispensing  process  being  specified  as  a 
legal  obligation,  because  surely  our 
responsibility  is  already  total?  Here  comes 
my  first  apology. 

I  believe  that  in  developing  our  fears  of 
what  might  happen  with  a  relaxation  of 
supervision  we  have  been  led  —  and  I 
have  contributed  to  this  —  into  trying  to 
devise  absolute  safeguards.  This  path, 
which  seemed  so  logical,  has  sidetracked 
us  into  a  dead  end  of  absurdity,  which  if 
pursued  further  will  debase  our 
professional  status  to  that  of  artisan  bound 
by  mechanic's  constraints.  Worse  still,  in 
following  these  arguments,  we  have  lost 
sight  of  the  real  point,  which  I  suggest 
does  not  concern  dispensing  practices. 

My  second  apology  is  to  Council,  for  I 
have  to  agree  we  need  not  fear  a  sudden 
drop  in  standards.  It  is  unthinkable  that  as 
good  pharmacists  we  would  cease  to  take 
full  care  that  patients  are  properly  served. 
But  in  seeking  to  allay  our  fears,  which  are 


excessive,  Dr  Hopkin 
Maddock  goes  over  the  top 
with  a  born-again- 
pharmacist  belief  in  divine 
grades  of  "qualified" 
assistants  with  degrees  of 
responsibility  laid  down  by 
him,  while  we  spend  our 
time  writing  elaborate 
schedules  of  who  does  what 
and  how.  The  reality  is  that 
each  of  us  lays  down  what 
our  staff  must  do  —  more  or 
less  —  according  to  their 
ability,  ensuring  always  the 
safety  of  the  patient.  It 
would  be  equally  obnoxious 
to  have  outside  require 
ments  put  on  us  regarding  their  education 
when  in  practice  we  make  the  best  use  of 
the  staff  we  can  recruit. 

The  real  point  of  opposition  is  far 
simpler.  The  one  thing  the  public  has  a 
right  to  expect  in  a  pharmacy  is  the 
presence  of  a  pharmacist  all  the  time.  It  is 
this  alone  which  distinguishes  it  from  any 
other  establishment.  It  is  perceived  as  the 
basis  of  our  strength  and  service.  A 
pharmacy  without  a  pharmacist  is  not  a 
pharmacy. 

It  is  true,  and  I  agree  with  Council,  that 
today's  pharmacist  has  skills  which  could 
be  more  widely  used.  We  have  no  quarrel 
with  the  proposition,  until  they  advocate 
our  neglecting  the  one  obligation  we  have 
always  fulfilled  100  per  cent  with  pride  and 
satisfaction,  so  as  to  go  chasing  other 
professional  satisfaction. 

If  pharmacists  are  to  take  on  new 
outside  duties,  other  pharmacists  must  be 
brought  in  to  cover  the  absence.  This  I 
believe  is  the  basis  of  our  objections  to  the 
Society's  proposals.  Special  general 
meetings  and  "no  confidence"  motions 
must  be  directed  to  satisfying  this 
criterion  alone.  If  Council  thinks  we  could 
fulfill  a  greater  role  by  jumping  over  the 
side  to  go  swimming  with  mermaids,  it 
isn't  enough  to  tie  a  bit  of  rope  around  the 
tiller  or  even  use  a  computerised 
autopilot.  We  reckon  you  have  to  have  a 
graduate  member  of  crew  always 
available,  for  who  knows  what  may 
happen  to  a  ship  if  the  master  goes 
overboard? 
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Syndol  hits 
the  headlin 


Merrell  Dow  Pharmaceuticals  are 
launching  a  first-time-ever 
consumer  advertising  campaign  in 
the  national  Press  for  Syndol, 
their  brand  designed  for  tension 
headache. 

The  campaign  features  a 
series  of  executive  characters 
who  because  of  their  lifestyle  may 
be  prone  to  tension  headache,  say 
Merrell  Dow.  It  will  run  in  major 
national  newspapers  including  the 
Independent,  Guardian,  Today, 
Daily  Mail,  Daily  Express, 
London  Standard,  the  Mail  on 
Sunday,  Sunday  Times;  and  The 
Observer.  Merrell  Dow 
Pharmaceuticals  Ltd.  Tel:  0784 
61600. 


Scotch  goes 
chrome 

3M  are  renaming  their  slide  films 
Scotch  chrome,  and  at  last  week's 
Photokina  exhibition  in  Germany- 
launched  a  newly  formulated 
version  of  their  ISO  400 
transparency  film,  which  is 
expected  to  be  available  in  the  UK 
just  before  Christmas.  Scotch 
Film  Group,  3M  UK  pic.  Tel: 
0344  58407 


Over  eight  million  people  suffer 
from  cold  sores  say  the  Wellcome 
Foundation,  who  have  produced  a 
patient  information  leaflet  with 
dispenser,  available  from:  Dept 
DDP1,  Medical  Mailing  Co,  The 
Mailing  House,  9  North  Street, 
Rugby,  Warwickshire,  CV212AB. 


Orlane  court  premium 
chemists 


Orlane  have  decided  to  court 
"premium  pharmacies"  by 
offering  customers  more  flexibility 
in  making  orders.  Until  now  the 
company  has  only  been  marginally 
involved  in  the  chemist  trade,  with 
95  per  cent  of  sales  going  through 
department  stores. 

The  change  in  policy  follows 
the  creation  of  a  new  subsidiary 
company,  Orlane  Ltd,  on  October 
1,  1987,  under  Italian  parent 
company  Kelemata  ,  which  gave 
Orlane  direct  control  over  the 
marketing  and  distribution  in  the 
British  market. 

Hilary  Whittaker,  general 
sales  manager,  says  that  the 
company  has  already  opened 
around  10  premium  accounts,  and 
is  hoping  to  more  than  double  the 
range  of  its  account  holders  by 
next  year. 

Chemists  are  "not  expected 
to  have  a  massive  opening  order 
provided  they  stock  most  of  the 
skincare,"  said  Ms  Whittaker. 
Skin  care  makes  up  50  per  cent  of 
Orlane  sales,  and  consists  of  three 
ranges:  Extrait  Vital  (four  lines), 
B21  (12  lines),  and  the  standard 
Blue  Line  range.  Chemists  would 
usually  stock  a  range  of  these 
products,  plus  a  selection  from 
Orlane 's  colour  range  which 
includes  25  lipsticks,  foundation, 
pressed  powder,  bronzing 
powder  and  eye  pencils,  and 
shadows  and  mascaras.  The 
chemist  could  also  stock  the 
Orlane  fragrance  range  if  he 
wished,  said  Ms  Whittaker. 

Although  Orlane  is  a  premium 
brand,  with  its  best  selling  50ml 
B21  day  treatment  retailing  at 
£24.50,  and  its  75ml  Extrait  Vital 
at  £35.50,  Ms  Whittaker  suggests 
that  opening  orders  could  cost  as 
little  as  £3,000. 

In  spite  of  its  premium  status, 
Orlane  does  have  some  "more 
modestly  priced"  products.  Blue 
Line  has  cleansers  and  toners 
which  retail  for  £10.95  and 
£12.95,  she  said. 

Potential  customers  can 
discuss  their  ordering  needs  with 
Orlane  representatives  to  achieve 
a  good  mix  for  their  store  she  said, 
pointing  out  that  as  long  as 


chemists  are  prepared  to  support 
the  brand,  modest  orders  such  as 
one's  and  eight's  would  be 
acceptable. 

Orlane  are  also  prepared  to 
offer  fragrance-only  accounts. 
Fragrances  include  Missoni  in 
three  variants;  original,  aria,  and 
for  men,  all  with  a  "classic  chypre 
fragrance"and  Fleurs  de  Orlane. 

Orlane  are  also  including  a  new 
Aqua-creme  water  soluble 
cleanser  (£10.95,  200ml),  and 
Lacta  creme  cleanser  (250ml, 
£12.95)  and  purifying  gel  cleanser 
(250ml,  £12.95)  which  replace 
existing  product  references. 

Orlane  stress  that  they  are 
looking  for  premium  pharmacy 
agreements.  "We  want  to  limit 
our  distribution  agreements 
because  we  want  to  offer  chemists 
a  very  good  service,"  said  Ms 
Whittaker.  Orlane.  Tel:  01-519 
3679. 


Benylin's 
new  TV 
campaign 

Warner  Lambert  are  to  advertise 
Benylin  with  a  £1.7m  TV 
campaign  this  Winter. 

The  new  commercial,  which  is 
scheduled  to  break  on  October  24 
and  is  due  to  run  for  11  weeks,  is 
said  to  build  on  the  "caring  and 
trustworthy  image  of  Benylin  as 
an  effective  OTC  cough  medicine 
for  the  whole  family' ' . 

Pharmacists  will  receive  a  mail 
out  from  Warner  Lambert  giving 
details  of  the  campaign  plus  a 
competition  which  shows  the 
Benylin  advertisement  story 
board  with  one  frame  missing. 
Pharmacists  will  be  asked  to 
describe  the  missing  frame.  The 
first  three  correct  answers  to  be 
drawn  will  receive  £150  worth  of 
Trust  House  Forte  vouchers. 
Warner-Lambert  Health  Care. 
Tel:  0703  619791. 


Kodak's  two  Ektar  films 


Two  new  35mm  colour  print  films 
are  to  be  launched  by  Kodak. 
Kodak  Ektar  25  and  1000  films  are 
aimed  at  "advanced  35mm 
photographers"  and  are  expected 
to  go  on  sale  in  Europe  later  this 
year,  priced  slightly  above  the 
Gold  range,  says  the  company. 

The  new  films  offer  optimise 
grain,  sharpness  and  colour  for  the 
25  film  and  brighter,  clearer  prints 
from  the  1000  film. 

Ektar  25  film  needs  precise 
handling,  and  there  is  a  note  on  the 
packaging  warning  against  using 
the  film  in  a  non-SLR  camera. 
Ektar  1000  film  is  said  to  perform 
well  under  mixed  lighting 
conditions  and  to  give  better 
colour  reproduction  under 
tungsten  illumination. 

From  November  1  two 
consumer  offers  are  to  be 
available  to  minilab  outlets 
operating  under  the  Kodak 
Express  quality  control  service 
scheme:  until  December  25  a 
Suchard  chocolate  Christmas  tree 
decoration  will  be  given  free  with 
each  Kodak  colour  film,  and  until 


January  31  next  year  there  is  a 
free  TDK  C90  audio  cassette  with 
tokens  from  two  D&P  wallets. 
Kodak  Ltd.  Tel:  0443  61122. 


Bic  boost 

Bic  Perfume  will  receive  their  first 
national  TV  boost  in  a  new  £lm 
campaign  which  will  run  through 
to  beyond  Christmas. 

Sales  director  Gerald  Burgess 
has  reported  trade  sales  in  excess 
of  35,000  units  per  week.  Biro  Bic 
Ltd.  Tel:  01-965  4060. 
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Introducing  the  great  gift  line-up  from  Britain's  biggest 
elling  brand  in  popular  cameras. 

From  stylish,  easy  to  use  pocket  cameras  at  pocket- 
Inoney  prices  to  colourful  fashion  compacts  and  the  latest  hight- 
ech autofocus  models,  Hanimex  has  something  for  everyone. 


With  superb  gift  outfits  that  make  the  complete  answer 
to  present-buying  problems 

Ask  your  Hanimex  representative  to  show  you  the  range. 
And  snap  up  some  big  sales  this  season. 


HAIM1 


Hanimex  (U.K.)  Limited,  Faraday  Road,  Dorcan,  Swindon,  Wiltshire.  SN3  5HW.  Tel:  (0793)  26211 


NE  W  FROM  BEECHAM 


9'oca 


r 


Si. 


A  breakthrough  in  the  treatment  of  diarrhoea. 


Beecham  Diocare,  a  new  pharmacy  only 
product,  is  a  major  innovation  in  the  treatment 
of  diarrhoea. 

As  you  would  expect,  it  stops  diarrhoea  fast 
and  effectively.  But  in  addition,  Beecham 
Diocare  replaces  essential  salts  and  fluids. 

This  unique  combination  means  that,  for 
the  first  time,  the  essential  benefits  of 
symptomatic  relief  and  oral  rehydration  therapy 
are  available  in  a  single  product. 

A  pleasant-tasting  orange  drink,  Beecham 


Diocare  is  suitable  for  all  the  family,  even  for 
children  of  six  years  and  over.  The  sachet 
presentation  makes  it  ideal  for  use  at  home  or 
abroad. 

Beecham  Health  Care  will  be  supporting 
Beecham  Diocare  with  a  consumer  press 
campaign  aimed  especially  at  mothers. 

You  can  recommend  Beecham  Diocare, 
confident  that  no  other  anti-diarrhoeal  meets 
their  needs  so  completely. 


BEECHAM 


Pharmacy  only 


the  only  all-round 
solution. 


Beecham^^KH 


Health 


Medicines 


COUNTERPOINTS 


DDD's  angora 
warmers 


Medima  joint  warmers,  new  from 
DDD,  are  made  of  fine  angora 
wool.  Three  types  are  available: 
body  and  knee  or  elbow  warmers 
which  are  tubes  of  fabric  retailing 
at  £19.50;  and  a  "mini- waistcoat- 
like" shoulder  warmer  for  £24. 99. 

DDD  say  the  angora  material 
absorbs  about  60  per  cent  of  its 
own  weight  in  moisture, 
compared  with  cotton  which 
absorbs  only  15  per  cent,  and  so 
skin  does  not  become  clammy. 
They  also  say  the  fabric  does  not 
itch  or  irritate  the  skin  and 
warmers  can  be  worn  night  and 
day.  DDD  Ltd.  Tel:  0923  229251. 


Secret  cuppas 


The  Secret  Garden  range  of  teas 
has  been  given  a  new  look  by 
London  Herb  and  Spice,  and  will 
be  supplied  in  24-bag  packs  for  the 
first  time. 

The  new  packs  are  supplied 
with  tags  and  envelopes  and 
feature  bolder  lettering  for  each 
variety  with  more  emphasis  on  the 
words  "caffeine  free".  The  range 
includes  strawberry  fair,  cherry 
pickers'  punch,  orange  dazzler, 


golden  slumbers,  bright  and  early 
and  apple  magic. 

The  company's  original  range 
of  single  herb  teas,  which  were 
previously  sold  under  the  London 
Herb  and  Spice  label  will  now 
carry  the  Secret  Garden  brand 
name  too,  and  will  continue  to  be 
sold  in  packs  of  25  tagged  and 
enveloped  bags.  London  Herb  & 
Spice  Company  Ltd.  Tel:  01-680 
8337. 


'Pure  taste' 

Nutrasweet  is  being  supported  in 
the  womens  Press  and  on 
television. 

Five  full  page  colour 
advertisements  with  the  slogan 
"Pure  taste,  pure  pleasure"  have 
been  developed  focusing  on  Diet 
Coca  Cola;  Ovaltine;  Choc-o-lait; 
Carnation  Chocolate;  Instant 
Ovaltine  Light;  Five  Alive  Lite; 
Canderel;  Flix;  Diet  Ski;  Safeway 
Trimlite;  and  Asda  Hilife. 

The  ads  will  feature  in  a  range 
of  magazines  including  Good 
Housekeeping,  Cosmopolitan,  She, 
Mane  Claire  and  Woman 's  World 
and  will  run  until  the  end  of 
December.  The  Nutrasweet  Co. 


Got  worms? 


Brian  G.  Spencer  have  recently 
reformulated  their  Ruby  adult  dog 
tape  wormer  (PML),  which  now 
contains  0.5G  niclosamide  in  each 
tablet.  The  company,  which  says 
the  product  is  effective  in  both 
dogs  and  cats,  is  offering  a 
discount  for  pharmacists  of  33  per 
cent  off  the  retail  price  of  £2.56  for 
each  carton  of  eight  tablets. 

As  a  special  bonus  offer,  the 
company  are  giving  six  50ml  Ruby 
puppy  wormer  syrups  away  free 
with  12  packs  of  the  Ruby  adult 
dog  tapewormer  tablets  —  a 
package  worth  45  per  cent  POR. 
Brian  G.  Spencer  Ltd.  Tel:  05432 
255151. 


Germany's 

health  w 
care  brand  is 
now  Britain's 
'Spice  of  life' 


too...  i^i)  Kwai  -  the  ideal  way  to 

"  take  advantage  of  garlic's 
benefits  without  the  obvious  social  drawbacks. 

J  \ j)  Unlike  garlic  oil  based  products,  Kwai  is  high  in 
allicin  producing  potential  and  is  the  nearest 
thing  to  fresh  garlic. 

U  \ £40  million  sales  in  Germany,  1  million  daily 
users  (1987). 

^^7)  UK  launch  in  March  1988  backed  by  £  '•/;  million 
media,  PR  and  promotional  support. 

J  n)  Very  high  trial  levels  with 
a  90%  plus  'satisfaction' 
and  intended  ■    ;  ■  ■ 

repurchase  rate.  •  •  •  \M  W  I 

the  best  is 
yet  to  come! 


{  j)  Main  advertising  programme  starting  NOW, 
including  national  daily  press/women's 
magazines/retirement  and  health  media. 


^j)  Massive  PR  editorial  drive  starting  NOW, 
supporting  'Spice  of  life'  consumer  press 
campaign. 


U)  Consumer  leaflets  available  NOW. 

...so  please  make  sure  you  have  enough 
stock  of  this  exceptional  product  NOW. 

Contact  De  Witt  International  on  01  -441  9310  and/or  your 
pharmacy  wholesaler. 


Kwai 


Highly  Concentrated 
Garlic  Tablets 
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SABLES 
FIGURES 


PickJJps 


Keep 
yaigorg 
whentfediesi 
0  stow  you  down  <§• 


♦ 


Pick-Ups  give 
your  customers  fast 
relief  from  tempor- 
ary fatigue  and 
drowsiness. 

For  you,  they 
give  extra  sales. 

Pick-Ups  are  new. 
A  unique  formula- 
tion of  caffeine  and 
dextrose,  attract- 
ively packaged  for 
maximum  on-shelf 
impact  and  competi- 
tively priced. 

They're  adver- 
tised in  the  national 
press  so  your 
customers  will  be 
looking  for  them. 

So  if  you  stock 
Pick-Ups,  they'll 
know  where  to  find 
them,  won't  they? 
Available  from  your 
usual  wholesaler 
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PRODUCT  INFORMATION 

Presentation:  Each  PICK-UPS 
tablet  PL0459/0001  contains  Caf- 
feine BP  50  mg  and  Dextrose 
Monohydrate  BP  130  mg.  Each 
carton  contains  60  tablets  strip- 
packed. 

Legal  Category: GSL 

Price:  RSP  £1.59  (incl  VAT)  per 

unit  60  tablets. 

Trade  Price:  £11.06  lexcl  VAT) 
per  outer  of  12  units. 


I  G  Marketing. 
A  division  of  English  Grains  (Holdings  Ltd, 
Park  Road  Burton  on  Trent,  Staffs 


COUNTERPOINTS 


Clearblue 
videos  are 

For  every  order  of  six  Clearblue 
One  Step  packs  and  five  Clearblue 
packs  pharmacists  can  receive 
one  blank  C120  video  cassette. 

Multiple  orders  of  30 
Clearblue  One  Step  packs  and  20 
Clearblue  packs  are  worth  five 
cassettes  and  a  £10  Marks  & 
Spencer  voucher.  Details  of  this 
"Oscar  Awards"  promotion  are 
being  sent  to  pharmacists  from 
October  24,  say  UmpathLtd.  Tel: 
0234  47161. 


Highlighting 
Contours  by 
Gillette 

Gillette  UK  will  be  supporting 
their  Systems  products  this 
Autumn  with  a  special  offer  price 
of  £1.09  for  the  Contour  Plus 
Systems  Razor  during  October 
and  November. 

Gillette  will  also  be  offering 
eleven  cartridges  for  the  price  of 
ten  with  Contour  Plus  and  Gil 
systems  cartridges  and  standard 
cartridges.  The  five-pack  of 
Contour  and  Gil  will  also  be 
supported  by  a  price  promotion. 

Point  of  sale  material  will  be 
available,  including  merchandising 
trays  complete  with  headercards. 
The  units  are  designed  to  house 
either  razors  alone  or  a 
combination  of  razors  and  packs  of 
five  or  ten  cartridges.  Gillette  UK. 
Tel:  01-560 1234. 

Vantage  in 
November 

The  November  Top  Ten  Vantage 
promotional  offers  include 
Peaudouce  Babykini  and  Milupa 
infant  foods,  along  with  Recital 
hair  colorants,  Polyfoam  perms, 
Revlon  Flex  conditioner,  Finale 
and  Harmony  hairsprays,  Soft  and 
Gentle  anti-perspirant  deodorant, 
and  Lynx  body  spray  and  Vespre 
sanitarv  protection  products. 
Vestric  Ltd.  Tel:  0928  717070. 

Granose  Foods  Ltd  are  embarking  on 
a  Press  advertising  campaign  in 
heafth  and  women's  magazines  for 
two  of  their  product  ranges  - 
soya  yoghurts  and  vegetarian 
wholefood  kitchen  frozen  meals. 
Granose  Foods.  Tel:  0392412201. 


J&J  Reach  for 
the  mint  floss 


Johnson  &  Johnson  are  to  launch  a 
new  mint  flavour  into  its  range  of 
Reach  Dentotape  dental  flosses. 

The  tape  (£0.84)  is  said  to  be  a 
wider,  ribbon-like  floss,  which  is 
easier  for  beginners  and 
experienced  users.  The  green 
mint  flavoured  variant  leaves  the 
mouth  clean  after  use,  and  shows 
the  plaque  once  it  has  been 


removed,  say  J&J. 

According  to  J&J,  the  UK 
dental  floss  market  currently 
shows  healthy  growth  of  31  per 
cent  in  sterling  terms,  but  remains 
very  undeveloped  compared  with 
the  USA  where  per  capita 
consumption  is  five  times  greater 
than  in  the  UK.  Johnson  & 
Johnson  Ltd.  Tel:  0628822222. 


Chemists  paramount 
says  cosmetics  report 


Market  Assessment  Publications 
have  produced  a  new  cosmetics 
market  sector  report,  covering 
eye,  lip  and  face  make  up, 
highlighters  and  blushers,  nail 
make  up,  and  other  cosmetics  and 
fragrances. 

The  report  says  that  the 
overall  market  has  grown  at  an 
average  annual  rate  of  1 1  per  cent 
to  a  retail  value  of  £733m  in  1987. 
Within  the  sector  all  the  individual 
markets  grew  at  a  healthy  rate, 
ranging  from  6  per  cent  for 
highlighters  and  blushers  to  13.7 
per  cent  for  lip  make  up. 

Chemists  have  the  largest 
share  of  retail  sales  with  48.1  per 
cent,  across  all  markets,  but 
department  stores  are  important 
outlets  for  fragrances,  accounting 
for  39  per  cent  of  value  sales. 

Market  Assessment  say  that 
sensitive  skin  products  and  hypo- 


allergenic  cosmetics  are  a  growth 
area  with  sales  of  between  £32m 
and  £43m  last  year.  Although  this 
is  only  5  per  cent  of  total  cosmetic 
sales,  it  represents  a  25  per  cent 
increase    on    a    year  ago. 

Other  growth  areas  pinpointed 
are  fine  fragrances;  luxury 
lipstick;  coloured  reusable  nails, 
and  mousse  foundation.  But 
Market  Assessment  feel  that 
mass  market  fragrances  will  be 
less  fortunate  and  will  suffer 
continued  attack  from  body  sprays 
and  "replica"  fragrances. 

The  top  six  advertisers  in  1987 
were  Boots,  Estee  Lauder,  Max 
Factor,  Revlon,  Rimmel,  and 
Yardley,  but  in  the  fragrances 
sector  the  biggest  spenders  tend 
not  to  advertise  in  other  areas. 
The  report  costs  £245  from 
Market  Assessment  Publications. 
Tel:  01-2789517. 
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NEW  FROM 


World  Class 


'ZestriP  is  a  new,  effective  ACE 
inhibitor  from  ICI.  It  is  given  once 
daily,  which  encourages  good  patient 
compliance.  The  starting  dose  in 
hypertension  is  2.5mg  once  daily,  and 
the  usual  maintenance  dose  is  10-20mg 
once  daily. 

'Zestril'  has  been  shown  to  be  a 
well    tolerated  antihypertensive 
therapy,   allowing  patients  to  enjoy 
their  zest  for  life. 

'Zestril'  is  also  an  effective  once 
daily  treatment  for  congestive  heart 
failure. 

'Zestril'  is  available  as  2.5,  5, 
10  and  20mg  tablets,  presented  in 
tubs  of  60  tablets  and  in  calendar 
packs  containing  2  strips  of  14  tablets. 


/ 


Hotline 


0  8  0  0   2  0  0  111 

[ OR    CUSTOMER  SERVICES 


0800    200  123 

FOR    M  F  D  1  C  A  I.  INFORMATION 


lisinopril  SCI 


Once  daily  antihypertensive  therapy  which  helps  retain  that  zest  for  life. 

Fun  her  information  is  available  from:-  ICI  Pharmaceuticals  (UK),  Southhank,  Alderley  Park.  Macclesfield.  (  ficshire  SK10  4TF 


run 


TERPOINTS 


m 


#  0 


Shulton's 
smoochy 
number 

Al  Green's  single  "Let's  stay 
together"  has  been  chosen  by 
Shulton  to  promote  Rapport  who 
are  hoping  to  get  plenty  of  radio 
play  from  its  re-release. 

The  7in  and  12in  singles  have 
been  released  and  feature  the 
Rapport  visual  seen  on  all  the 
advertising  with  a  pack  shot  on  the 
reverse. 

Shulton  say  that  "Let's  stay 
together"  is  designed  to  echo  the 
creative  line  "This  could  be 
forever".  Shulton  Great  Britain, 
Tel:  0734  793000. 


Catch  Cachet 
at  Christmas 

Parfums  International  are  offering 
a  range  of  Cachet  gifts  for 
Christmas. 

The  collection  includes  a 
Cachet  wicker  basket  containing  a 
9ml  eau  de  toilette,  two  pearlised 
bath  oils  and  a  pot  pourri  sachet 
(£5.25),  a  Cachet  Christmas 
cracker  containing  a  9ml  eau  de 
toilette  (£2.75)  and  a  perfumed 
soap  duo  (£4.75). 

In  addition,  Cachet  offers  four 
traditional  boxed  gift  sets  of  a  15ml 
EDT  spray  and  perfumed  soap 
swirl  (£6.95);  a  30ml  EDT  spray 
and  talc  (£8.95)  and  a  50ml  EDT 
spray,  refillable  handbag  spray  and 
perfume  funnel  (£11.95). 

These  are  packaged  in  Cachet 
swirl-design  boxes  with  clear 
fronts,  secured  with  lavendar 
ribbon  and  a  Cachet  seal. 

According  to  brand  manager 
Louise  Kerr,  Cachet  is  one  of  the 
first  middle  market  fragrance 
brands  to  develop  gift  sets  with 
real  added  value.  Parfums 
International.  Tel:  01-4861200. 


Revlon  cook  up  an 
oriental  feast 


Following  on  from  their  Xi'a 
Xi'ang  perfume  launch,  Revlon 
are  introducing  a  selection  of  red 
and  black  cosmetic  sets  for 
Christmas,  inspired  by  the  Orient. 

Top  of  the  range  is  the 
jewellery  box  with  a  gold  motif 
decoration  which  can  be  filled  with 
cosmetics  and  toiletries  to  the 
value  of  £35. 

The  Custom  Eyes  Wardrobe 
(£29.95)  contains  12  shades  and 
doubles  as  a  jewellery  box,  say 
Revlon. 

The  Oriental  Lantern  shaped 
box  (£16.95)  contains  two  Living 
lipsticks  and  two  nail  enamels;  and 
the  luxury  lipstick  case  (£8.50) 
contains  an  illuminated  mirror,  and 
the  lipstick  colour  of  your  choice. 

Small  gifts  include  the  Mini 
Nails  Set  (£9.95),  which  includes 
five  7ml  Revlon  nail  enamels  in 
every  shade  from  reds  to  pinks, 


and  frosts  to  cremes;  and  a 
matching  lip  and  nail  duo  is 
available  in  three  colour 
combinations  at  £7.95. 

Revlon  have  also  repackaged 
their  Christmas  gift  range  for 
Intimate  and  Charlie  fragrances. 
Intimate  is  packaged  in  lilac  and 
white  with  gold,  and  Charlie  is 
packaged  in  metallic  blue  boxes 
with  white  and  silver. 

Revlon 's  Tatiana  perfume  also 
has  a  Christmas  gift  range  for  the 
first  time  with  a  Solitaire  30ml 
EDT  spray  costing  £10.50;  a 
Fragrant  Jewels  15ml  EDT  spray 
and  150g  soap  (£10.50);  a  Pearls 
of  Pleasure  30ml  EDT  spray  and 
bath  pearls  (£12.50);  a  Satin 
Gems  30ml  EDT  spray  and  100ml 
body  satin  (£14.50),  and  a  chest, 
to  be  filled  with  items  to  the  value 
of  £30.  Revlon  International 
Corporation.  Tel:  01-629  7400. 


Care  Laboratories  is  putting  its  '  'Stay  'Savlon '  Safe ' '  message  on  the 
backs  of  Manchester 's  school  crossing  patrols ,  as  part  of  its  continued 
'Savlon  Safe'  theme.  Care  Laboratories.  Tel:  061 236 1558. 


Really  wild 

Pavion  are  introducing  three  new 
Wet  'n'  Wild  lipstick  shades, 
together  with  a  new  crystal  clear 
lip  gloss. 

The  lipsticks  (£0.89)  come  in 
peony  creme,  which  is  a  soft  petal 
pink  shade  and  pink  berry  creme, 
which  has  deeper  and  more 
leathery  tones.  A  new  brow  liner 
and  pencil  (653b)  is  also  available 
in  taupe  at  £0.89. 

The  clear  lip  gloss  gel  (£1 .49) 
is  said  to  provide  high  gloss  with 
good  lip  care.  The  protective 
formula  contains  sunscreen, 
vitamin  E  and  aloe  extract,  and 
contains  mineral  emollients  to 
soothe,  moisturise  and  protect 
dry  and  damaged  lips,  say  Pavion. 

Wet  'n'  Wild  lip  gloss  comes  in 


a  36  piece  promotional  display 
with  riser  card.  Each  piece 
contains  15fl  oz  in  a  clear  round 
case  with  a  doe  foot  wand 
applicator.  All  products  are 
available  from  distributor 
Richards  &  Applebv.  Tel:  0695 
20111. 


A  giant  leap... 

The  Andrex  puppy  jumps  over  a 
giant  toilet  roll  at  the  climax  of 
Scott's  latest  ten  second  advert 
for  the  brand  which  is  due  to  be 
shown  nationally  over  the  next 
two  months. 

The  new  advert  is  scheduled 
to  run  nationally  through  to  the 
end  of  November.  Scott  UK  Ltd. 
Tel:  0342  27191. 


Badedas  is 
on  TV 

Beecham  Health  Care  are 
launching  a  Badedas  Xmas  coffret 
which  will  be  backed  by  a 
£600,000  advertising  spend,  and  a 
pharmacy  assistants'  display 
competition. 

The  new  presentation 
contains  original  Badedas  bath 
gelee  (125ml)  and  Badedas  soap 
(125g)  and  costs  £3.45.  It  is 
expected  to  appeal  to  both  men 
and  women,  and  there  will  also  be 
special  gift  cartons  available  for 
300ml  Badedas  original,  silk  and 
willow,  and  for  900ml  original. 

To  back  the  brand,  Beecham 
will  be  running  a  30-second 
commercial  in  London,  Central 
TVS  and  Anglia,  featuring  both 
Badedas  vita  bath  gelee  and 
Badedas  shower  gel.  Showcards 
and  shelf  edgers  will  also  be 
available. 

In  conjunction  with  the 
promotion,  Beecham  are  running 
a  competition  to  invite 
pharmacists  to  send  a  picture  of 
their  Christmas  Badedas  display, 
with  18  luxury  hampers  to  be  won 
by  the  best  entries. 

Beecham  say  that  the  hampers 
will  feature  brandy  and  herb  pate; 
half  leg  of  pork;  fresh  leg  of  lamb; 
turkish  delight;  stilton;  and  port 
among  other  delicacies.  Entries 
must  be  in  by  November  25  and 
winners  will  be  notified  on 
December  9.  Beecham  Health 
Care.  Tel:  01-560  5151. 


Denim 
jackets 

Elida  Gibbs  are  offering  four  new 
Denim  coffrets  for  Christmas 
together  with  after  shave  in  a 
special  Christmas  sleeve. 

The  coffrets  come  in  three  duo 
combinations  each  retailing  at 
£4.25,  and  offer  after  shave  plusa 
choice  of  anti  perspirant, 
deodorant  bodyspray,  or  talc. 
There  is  also  a  trio  pack  containing 
Denin  shower  gel,  deodorant  and 
talc  priced  at  £3.30,  while  the  after 
shave  with  a  festive  look  retails  at 
£2.95.  Elida  Gibbs.  Tel:  01-486 
1200. 


Elrit,  a  liquid  extract  of 
eleutheroccocus  senticosus 
imported  from  the  Soviet  Union, 
is  now  available  in  new  and 
distinctive  red  and  blue  packs. 
More  co/nmonly  known  as 
Siberian  ginseng,  Elrit  (50ml 
£6.95)  is  claimed  to  be  the  only 
liquid  extract  produced  in  the 
USSR.  Sole  importers  Henham 
Consultancy,  PO  Box  117, 
Beckenham ,  Kent  BR3 1SR. 
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NO 


But. . 


MORE 


ads  than  ever  before  -  all  in  full  colour  in 
Woman  s  Own,  Family  Circle,  Essentials, 
Prima,  etc,  -  giving 

MORE 

coverage  than  ever  before  -  77%  of  all 
young  mums  will  have  the  opportunity  to 
see  a  Medised  ad  not  just  once  but  at 
least  seven  times,  which  means 

MORE 

support  for  you,  more  reason  to 
display  Medised  point  of  sale 
material  on  your  counters,  shelves 
and  in  your  windows.  More  profits 
when  you 

ORDER  MORE 
MEDISED 

-  because,  Panpharma  also  supports 
you  with  very  rewarding  bonuses. 
Contact  your  Panpharma  representative 
or  phone  01  561  8774  now! 
Need  we  say  more? 


panpkarma 


Panpharma  Limited 
Hayes,  Middlesex,  UB4  OJN 


Medised 


Medised 

Soothing  pain  relief 

Gently  reduces  temperature; 
relieves  toothache,  headache, 
sore  throat,  feverish  colds  &  flu. 


FOR  CHILDREN  3  MONTHS-12  YEARS 


T  SPECIALS 


Epogam  for  eczema 


Scotia  Pharmaceuticals,  the  newly 
formed  division  of  Efamol 
Holdings,  is  introducing  Epogam, 
a  form  of  evening  primrose  oil  for 
the  treatment  of  eczema  {C&D 
October  8,  p626). 

Scotia  say  that  Epogam  is  the 
only  brand  of  evening  primrose  oil 
which  will  be  reimbursable  on 
FP10  and  that  generic 
prescriptions  must  be  written  as: 
"gamolenic  acid  in  evening 
primrose  oil".  Prescriptions 
written  as  evening  primrose  oil 
will  not  be  reimbursed. 

The  Efamol  brand  of  EPO  will 
still  be  available  through 
distributors  Britannia  Health  and 
Epogam  will  be  distributed  by 
Farillon. 

GLA  and  its  metabolites  are 
thought  to  be  important  for 
healthy  skin,  and  many  patients 
with  atopic  eczema  have  low  GLA 
levels,  say  Scotia. 

Epogam  has  a  slow  onset  of 
action  and  benefits  may  not  be 
seen  for  some  12  weeks,  say  the 
manufacturers.  The  product 
improves  general  symptoms  of 
atopic  eczema  but  is  particularly 
effective  in  relieving  itch. 
Distributor  Fanllon  Ltd,  Ashton 


Rd,  Romford  Essex,  RM3  SUE 
Description  Oval,  soft  gelatin 
capsules  containing  40mg 
gamolenic  acid  in  evening 
primrose  oil  as  a  clear  yellow  to 
yellow-green  oil.  Imprinted 
"Epogam" 

Uses  Symptomatic  relief  of  atopic 
eczema 

Dosage  Adults,  four  to  six 
capsules  twice  daily.  Children, 
one  to  12  years,  two  to  four 
capsules  twice  daily,  may  be 
snipped  open  and  oil  swallowed  if 
child  cannot  swallow  capsule 
whole.  Treatment  should  be 
started  at  the  higher  dose 
Side  effects  Occasionally 
nausea,  indigestion,  and  headache 
Contraindications,  warnings, 
etc  May  have  the  potential  to 
make  manifest  temporal  lobe 
epilepsy  especially  in  schizo- 
phrenics or  those  taking 
phenothiazines  and  other 
epileptogenic  drugs,  see  Data 
Sheet 

Supply  restrictions  POM 
Packs  Containers  of  240  capsules 
(£25.04  trade) 

Produce   licence  4382/0005 
(held  by  Scotia) 
Issued  October  1988 


More  OPDs 

On  Monday,  Beecham  Research 
are  introducing  original  packs  of 
Augmentin  tablets  375mg  (21 
£6.28);  and  dispersible  tablets  (21 
£7.03);  Floxapen  capsules  250mg 
(28  £5.63)  and  500mg  (28 
£11.26);  Maxolon  tablets  lOmg 
(21  £1 .91 ,  84  £7.42)  and  Penbritin 
capsules  250mg  (28  £2.05)  and 
500mg  (£4.10,  all  prices  trade). 

All  orders  must  be  in  multiples 
of  five,  say  Beecham  Research. 
Tel:  01-560  5151. 


BRIEFS 


Upjohn  say  the  descriptions  of 
Motrin  tablets  have  changed:  the 
200mg  and  400mg  are  round, 
biconvex  and  marked  'U'  on  one 
side;  600mg  are  elliptical,  also 
marked  'U'  and  the  800mg, 
elliptical,  capsule-shaped  and 
marked  'Motrin'  and  '800mg'. 
Upjohn  Ltd.  Tel:  0293 548850. 

Clinifeed  Favour  Dripac  (script 
specials,  October  8,  p638),  is 
priced  £21  for  an  outer  of  12. 
Roussel  Laboratories  Ltd.  Tel: 
0895834343. 

A  new  strength  of  Elantan  tablets 
containing  lOmg  of  isosorbide 


mononitrate  (50  £3.33  trade)  is 
available  from  Schwarz.  As  the 
product  is  exclusively  indicated  for 
the  relief  of  angina,  its  legal 
category  is  'P'  say  Schwarz 
PharmaLtd.  Tel:  0494  772071. 

Bedranol  SR  capsules  contain  160mg 
propranolol  in  slow  release  beads 
(100  £26.20  trade).  Lagap 
Pharmaceuticals  Ltd.  Tel:  04203 
8301. 

Conveen  Urisheath/Uriliner  is  now 
packed  in  boxes  of  30  separate 
packs  of  a  sheath  and  liner.  Outers 
will  be  supplied  in  cartons  of  18 
instead  of  10.  Coloplast  Ltd.  Tel: 
0733239898. 

The  legal  category  of  Mono- 
Cedocard-20  has  been  changed  to 
"P"  from  "POM".  Tillotts 
Laboratories.  Tel:  072750561. 

Prostin  E2  vaginal  tablets  3mg  are 
now  available  in  blister  packs  of 
eight  (£65.04  trade),  instead  of 
four.  Upjohn  Ltd.  Tel:  0293 
31133. 

Seton  have  been  appointed 
distributors  of  Thrombex  anti- 
embolism  stockings.  Seton 
Products  Ltd.  Tel:  061-652 2222. 

Zantac  150mg  is  now  available  in  a 
double  foil  blister  pack  of  60 
tablets.  Glaxo  Laboratories  Ltd. 
Tel:  01-422  3434. 


Student 
assault  on 
batteries 

Duracell  are  challenging  Business 
&  Technical  Education  Council 
students  to  design  an  appliance  for 
an  "  Ideas  in  Action  Award ' ' . 

The  Award  will  be  given  to  the 
BTEC  Student  following 
engineering  and  industrial  design 
courses  in  England,  Wales  and 
Northern  Ireland  who  designs  the 
most  innovative  battery-powered 
product. 

Duracell  is  offering  a  prize  of 
£1 ,000,  and  two  runner  up  prizes 
of  £500  each,  plus  a  planned  tour 
of  a  Duracell  plant  to  see  a  project 
taken  from  experimental  product 
development  to  the  manufactured 
end  result.  Duracell  (UK)  Ltd. 
Tel:  0293  517527. 


TV!  Please! 

Mr  Shah  (right)  of  Anchor 
Pharmacy,  83  South  End, 
Croydon  receives  his  portable 
colour  television  prize  he  won  in 
the  Countercall  prize  draw  at 
Chemex  last  month.  Presenting 
him  with  his  prize  is  Countercall's 
sales  support  executive,  Mr  Rick 
Williams. 


ON  TV  NEXT  WEEK 


GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LW'T  London  Weekend 
C4  Channel  4 


U  Ulster 
(,  ( Iranada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 
TV-am  Breakfast 
Television 


STV  Scotland 

(central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tyne  Tees 


Andrex  family  tissues: 

All  areas 

Benylin: 

All  areas 

Colgate  toothpaste: 

All  areas 

Elizabeth  Taylor's  Passion: 

All  areas 

Finesse: 

All  areas 

Haliborange: 

All  areas 

Nicobrevin: 

All  areas 

Reach  toothbrushes: 

CATVS, LWT.TVam 

Senokot: 

All  areas 

Seven  Seas  cod  liver  oil: 

All  areas 

Simple  skincare  range: 

STV,G,C,A,TVS,TTV,C4 

Stickers  false  nails: 

All  areas 
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We're  spending 

million 
on  our  cream. 
So  milk  it  for) 
all  it's  worth.  / 

You'll  be  pulling  your  hair  out  if  you  haven't  got  plenty  of  new  Cream  Silk  conditioner 
this  autumn.  Because  we're  spending  £3  2  million  on  a  TV  and  press  campaign  that's 
designed  to  keep  it  firmly  in  it's  position  as  brand  leader. 

The  advertising  will  have  a  creamy  theme  and  will  feature  a  range  of  conditioners  that'll 
suit  all  your  customers. 

Itll  also  introduce  new  Cream  Silk  Intensive  Conditioning  Treatment  — 
a  product  that'll  revitalise  the  most  lifeless  or  damaged  hair. 

TBI  TBl     As  the  campaign  will  also  feature 

Jftte^  Wk  our  stylish  new  packaging,  there's 


Silk 


one  thing  you  can  count  on. 

If  you  stock  up  on  Cream  SilK 
you'll  cream  off  a  lot  more  profit. 
SB  Cream  Silk  conditioner, 

mm  .     m      ^'s  the  Cream! 


m  r  Cream 
3;  Silk 


VORMAL 
HAIR 


INTENSIVE 
CONDITIONING 
TREATMENT 


REVITALISES  AND  REPAIRS  DAMAGE.  FOR  ALL  HAIR  TYPES 


ROM     THE     BIGGEST     NAME     IN     TOILETRIES    ■    ELIDA     GIBBS  / 


A  FRIEND 
IN  DEED 

ISA 
FRIEND 

INDEED 

WE'  E  ALWAYS  THErI 


J 


1 


V'estric  has  been  serving  the  Pharmacist 
for  over  20  years  with  solid, 
reliable  support,  we  understand 
that  when  you  place  your  business 
with  us  we  hold  your  reputation 
in  our  hands. 

That's  a  responsibility  we 
don't  take  lightly  and  to  fulfil  it  we 
have  applied  both  minds  and  money 
to  providing  the  retail  pharmacist  with  the 
most  advanced  systems  available. 

b  Through  Vantage,  for  instance, 

/  we  will  offer  brand  promotion, 

merchandising  assistance,  staff 
*  \        training,  advertising,  shop  facias, 
y#|       \       point  of  sale  material,  own 
label  goods,  management 
advice  and  information  and  even 
overalls  for  your  staff. 
In  the  end,  of  course,  what 
really  matters  is  the  people  behind 
those  services. 

We  believe  that  the  quality 
of  our  service  is  second  to  none 
because  the  people  who  run  it  are 
second  to  none. 

Call  your  local  Vestric  manager 
now  and  we'll  prove  it  to  you. 


VESTRIC  LIMITED  WEST  LANE 
RUNCORN-  CHESHIRE  -WA7  2  P  E 
TELEPHONE:     0928  717070 


vestric 


ALWAYS 


John  Ayres,  general  manager, 
fragrance  division,  Givaudan  &  Co 
Ltd,  explains  how  fragrance  trends 

have  changed  over  the  years. 

Historically,  fragrances  have  always  been  one 
of  the  artistic  reflections  of  fashion. 

Up  to  the  end  of  the  18th  century 
fragrances  were  either  simple,  floral  blends  or 
citrus  oils  combined  with  herbaceous  extracts 
giving  refreshing  colognes.  Early  fragrance 
formulae  were  simple  natural  blends  of  rose, 
jasmine,  lavender,  citrus  oils,  precious  woods, 
animal  tinctures,  balsams  and  resins.  With  the 
industrial  revolution  came  a  whole  range  of 
new  synthetic  aroma  chemicals  to  delight  the 
creative  perfumer  by  broadening  his  palette. 

The  first  synthetic  chemicals  of  any 
interest  to  the  perfumer  were  benzaldehyde, 
with  its  typical  odour  of  almonds,  and  alpha- 
amyl  cinnamic  aldehyde,  with  its  rich  floral 


characteristics.  The  synthesis  of  coumarin, 
which  has  a  sweet  odour  reminiscent  of 
freshly-cut  grass,  in  the  mid  19th  century 
marked  a  turning  point  in  perfumery. 

The  addition  of  this  material  to  a  traditional 
cologne  created  a  new  odour  accord  called  fern 
or  fougere,  a  blend  which  remains  important  in 
perfumery  today.  Coumarin  was  used  in  1882 
in  the  perfume  Fougere  Royale,  created  for 
the  glovemaker  Houbigant. 

Other  important  aroma  chemicals 
produced  in  the  latter  half  of  the  19th  century 
were  heliotropin  and  vanillin.  Their  strong 
sweet  powdery  odour  sparked  off  a  new  wave 
of  perfume  creation  far  removed  from  the 
simple  floral  waters  and  colognes.  Around 
1880,  new  fragrances  were  produced  with 
exotic  names  like  Le  Bouquet  du  Bosphore 
and  Parfum  d' Alhambra.  References  to  exotic 
places  gave  the  wearer  an  air  of  mystery. . 

The  use  of  the  new  synthetic  aroma 
chemicals  marked  the  birth  of  the  modern 
oriental  family  of  fragrances. 

In  1898  the  discovery  of  semi-synthetic 


ionones  and  methyl  ionones  derived  from  citral 
led  to  the  popularisation  of  violet  notes  in 
oriental  fragrances.  An  example  of  this  type  of 
blend  is  L'Heure  Bleue  by  Guerlain,  a  theme 
continued  today  by  Oscar  de  la  Renta. 

Shalimar,  created  by  Guerlain  in  1919,  is 
the  true  modern  oriental  fragrance,  based  on 
vanilla,  resins  and  animal  notes  blended  with 
floral  and  citrus  elements.  This  type  of  blend  is 
still  interpreted  today  as  something 
mysterious  and  exciting.  Obsession  from 
Calvin  Klein  can  be  considered  as  a  modern 
Shalimar. 

Another  breakthrough  was  the  synthesis 
of  quinolines  in  1885,  enabling  the  perfumer  to 
create  leather  notes  which  were  soon 
exploited  in  a  new  wave  of  chypre  fragrances 
between  1910  and  1920. 

The  word  chypre  —  the  French  name  for 
Cyprus  —  is  used  to  describe  another  perfume 
accord  which  originated  in  the  12th  century. 
The  accord  is  based  on  a  blend  of  natural 
resins,  especially  those  derived  from  the 
cistus  group  of  plants  and  from  oakmoss,  the 
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lichen  which  grows  on  oak  trees.  Both  have 
warm,  leathery  odours.  When  blended 
together  they  give  the  impression  of 
something  sensual  and  exotic.  The  chypre 
accord  is  based  on  this  type  of  blend  to  which 
are  added  floral  elements,  rose,  jasmine, 
geranium,  a  citrus  topnote,  and  a  base  of 
sandalwood  and  musk. 

In  1917  Francois  Coty  created  Le  Chypre 
to  recall  the  smell  of  his  native  Corsica . 

Today  the  chypre  blend  is  very  popular. 
Cabochard  from  Gres  is  a  classic  chypre  for 
women,  directly  translated  to  men's  fragrance 
in  the  form  of  Aramis  by  an  enhancement  of 
the  leathery  quinoline  element.  Macassar 
from  Kochas  takes  its  originality  from  a 
massive  overdosing  of  quinolines. 
Developments  of  the  chypre  theme  are  an 
important  trend  in  today's  feminine  fragrances 
as  illustrated  by  Diva,  a  classic  chypre,  Ysatis, 
a  floral  chypre  and  Montana,  a  modern  chypre 
with  accentuated  animal  notes. 

In  describing  the  influence  of  fine  chemicals 
on  creative  perfumery  it  is  important  to 


recognise  the  close  interaction  between 
perfume,  fashion  and  underlying  social 
change.  The  turn  of  the  20th  century  brought 
dynamic  change  in  attitudes  and  behaviour.  In 
the  arts  Picasso  and  George  Braque  were 
experimenting  with  cubism.  Sigmund  Freud 
was  exposing  primitive  emotions  as  the  true 
feelings  of  the  Victorian  age. 

During  the  first  World  War,  women 
assumed  new  roles.  By  the  end  of  the  war,  the 
oriental  mood  had  almost  vanished  and  fashion 
was  being  redefined,  this  time  by  the 
inimitable  Mademoiselle  Coco  Chanel. 

Coco  Chanel  was  influenced  by  Picasso's 
clean  designs.  The  clear  cut  of  the  Chanel  No 
5  flacon  became  the  symbol  of  the  art  deco 
style.  The  number  five,  being  derived  from 
the  fifth  fragrance  trial  presented  to  Mile. 
Chanel  by  her  perfumer,  Ernest  Beaux, 
became  a  lucky  omen.  She  always  presented 
her  collections  on  the  fifth  day  of  May,  the  fifth 
month  of  the  year. 

Chanel's  first 


Chanel  No  5  was  the  first  fragrance  to  use  a 
new  group  of  synthetic  aroma  chemicals,  the 
aldehydes,  in  high  concentrations.  This  was 
the  birth  of  what  perfumers  recognise  as  the 
aldehydic  group  of  fragrances,  combining  floral 
scents,  precious  woods  and  powdery  notes 
with  the  diffusive  sparkle  of  this  distinctive 
group  of  aroma  chemicals. 

The  aldehydes  were  only  one  element  in 
the  explosion  of  new  aroma  chemicals  which 
took  place  in  the  1920's  and  1930's,  leading  to 
a  whole  galaxy  of  fragrance  creations. 

The  single  most  significant  influence, 
regardless  of  income  or  social  status ,  was  the 
movies.  Canoe  by  Dana  (the  forerunner  of 
Bint )  was  the  popular  heavy  fougere  fragrance 
of  the  day.  Its  high  spirited  presentation 
reflected  the  enthusiastic  energy  of  a 
Hollywood  musical. 

By  the  early  1940's  Europe  was  once  again 
reacting  to  wartime.  Exciting  fashions  and 
fragrances  were  non-existent,  with  the 
notable  exception  of  Houbigant's  Chantilly 
created  in  1941.  A  new  type  of  light,  but 
tenaceous  oriental  fragrance,  Chantilly  echoed 
the  escapism  of  the  previous  decade. 

The  development  of  chemicals  smelling  of 
freshly  crushed  green  leaves  led  to  the  so- 
called  green  note  perfumes  Ma  Griffe  in  1944 
and  Bahrain's  Vent  Vert  the  following  year. 

But  it  was  Christian  Dior  who  ignited  the 
post-war  fashion  recovery  with  the  "new 
look".  The  natural  shoulder  lines,  wide 
padded  hips  and  sweeping  skirts  caught  on, 
appealing  to  a  world  tired  of  the  constraints  of 
war.  To  complement  his  fashions,  Dior 
launched  Miss  Dior,  a  classic  chypre. 

Up  to  this  time  fragrances  had  tended  to 
have  clear  cut  boundaries  between  the 
topnote  (the  immediate  impression),  the 
middle  note  (the  heart  of  the  fragrance)  and 
the  base  note.  By  careful  blending  with  the 
newly  available  aroma  chemicals  it  became 
possible  for  the  perfumer  to  develop 
fragrances  in  which  the  odour  characteristics 
remained  more  uniform  throughout  the 
fragrance's  life.  L'air  du  Temps,  created  for 
Nina  Ricci  in  1947,  was  one  of  the  first 
fragrances  to  be  designed  on  this  linear  basis. 
Robert  Ricci,  head  of  the  Nina  Ricci  fashion 
house,  wanted  a  fragrance  which  left  a 
memory  as  the  wearer  passed  by. 

The  search  for  linearity  shifted  creative 
concentration  in  fragrance  development  from 
France  to  the  USA  and  eventually  led  to  the 
monolithic  fragrance  structures  introduced  by 
Estee  Lauder's  Youth  Dew  m  1952.  A  semi- 


oriental  blend  of  sweet  vanilla,  leathery  and 
flowery  notes,  this  fragrance  set  the  pace  for 
the  powerful  long-lasting  fragrance 
developments  to  come:  fragrances  which, 
rather  than  leaving  a  memory  of  the  wearer, 
actually  announce  her  arrival. 

The  1960s  proved  to  be  another  turning 
point  in  the  history  of  modem  perfumery.  The 
entire  structure  of  Western  society  was 
undergoing  immense  change.  More  women 
were  working  and  had  greater  financial 
independence.  Fashion  became  a  stronger 
subject  of  interest  to  men  as  well  as  women. 

The  60s  were  fruitful  years  for  aroma 
chemical  research  and  one  of  the  most 
influential  syntheses  was  methyl 
dihydrojasmonate,  with  its  light  smooth  and 
flowery  odour  and  natural  freshness.  Eau 
Sauvage  from  Dior  owes  its  originality  in  part 
to  this  ingredient  in  a  classic  citrus  cologne. 

In  the  1970's  Charlie  from  Revlon  had  a 
tremendous  impact  on  the  market.  It 
successfully  projected  the  70's  women  - 
young,  energetic,  determined  and 
independent.  This  fragrance  and  Estee 
Lauder's  Super  Estee,  were  the  most 
significant  of  the  so-called  lifestyle  fragrances. 

The  fragrance  statement  which  had  an 
even  greater  effect  on  the  men's  market  was 
Bait  from  Faberge,  marketed  in  the  late  60s. 
This  fragrance  is  a  powerful  modern 
development  of  the  fougere  theme  with  the 
addition  of  large  quantities  of  synthetic  musk 
and  salicylates.  It  was  extremely  influential  in 
setting  the  men's  market  on  the  path  which 
led  from  traditional  spice  and  cologne  to  the 
profusion  of  men's  fragrances  we  see  today. 

One  of  the  most  striking  trends  of  the  late 
1970s,  still  prominent  today,  was  the  return  to 
pretty  floral  fragrances,  a  purposeful  and 
successful  counter-attack  to  the  lifestyle 
fragrances.  The  leader  of  this  trend  is  Anais 
Anais  from  Cacharel,  launched  in  1978. 
Everything  about  the  fragrance  breathes 
romance,  from  the  name  to  the  bottle, 
packaging  and  imagery  —  feminine,  delicate, 
misty  and  soft.  The  fragrance  formulation 
demonstrates  how  a  natural  bouquet  of 
flowers  can  be  developed  and  reinforced  by 
the  use  of  floral  aroma  chemicals.  Anais  has 
inspired  several  other  prominent  fragrances  all 
suggesting  delicacy  and  femininity. 

Romance  is  the  theme  that  links  the 
important  lighter  fragrance  expressions  with 
the  heavier  tones  of  Opium  by  Yves  Saint 
Laurent,  Balmain's  Ivoire,  KL  by  Lagerfeld. 

The  mid  seventies  saw  a  further  revolution 
in  the  men's  fragrance  market  with  the  launch 
of  Paco  Kabanne  pour  homme,  created  to 
reproduce  the  effect  of  a  summer  walk  among 
the  hills  of  Provence.  The  perfumer  blended 
herbaceous  oils  with  woody  accords  and  the 
synthetic  aroma  chemical  dimethyl  heptanol, 
which  has  a  penetrating  but  indefinable 
freshness  associated  with  open  air.  This 
fragrance  was  significant  in  opening  up  still 
further  the  field  of  men's  fragrances  and  in 
establishing  a  new  fragrance  group  —  the 
Tabacs  —  based  on  this  elusive  freshness. 

Today  we  see  a  trend  which  brings 
together  many  threads  from  the  past.  The 
romantic  heavy  florals  are  linked  with  spicy 
and  oriental  notes  to  create  powerful 
fragrances  with  tremendous  signature  and 
sillage  —  Poison  by  Dior,  Ysatis  by  Givenchy. 
Diva  by  Ungaro  and  Coco  by  Chanel.  These 
are  fragrances  which  follow  and  reflect 
powerful  individualism  of  expression  in 
fashion,  a  trend  which  started  nearly  70  years 
ago  when  Coco  Chanel  decided  to  offer 
fragrances  as  a  complementary  accessory  to 
her  new  fashion  creations. 
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Bouyancy  follows 
'trading  up' 


msmck  ■!§ 
Christmas 
gift  buys 

Shulton  have  done  substantial  research  to 
establish  Christmas  purchase  trends  of  male 
fragrance  and  changes  in  consumer  attitudes 
to  Christmas  gift  sets. 

They  have  established  that  there  is  a  direct 
correlation  between  trial  at  Christmas  and 
repeat  purchase.  Purchasers  fall  into  two 
distinct  groups  —  those  buying  for  a  special 
recipient  who  tend  to  buy  single  items  not 
sets,  and  those  who  buy  gift  sets  for  uncles  or 
brothers  who  often  tend  to  be  last  minute 
purchasers. 

Research  showed  consumers  want  more 
exciting  sets  with  more  interesting  products 
in  them  at  Christmas  such  as  shower  gels, 
body  sprays.  Surprisingly  "free"  items  such 
as  calculators  and  watches  did  not  have  great 
appeal  as  they  are  seen  to  be  unrelated  to  the 
products. 

In  light  of  this  research  Shulton  are  looking 
at  a  two  year  development  of  their  Christmas 
programme.  The  first  step  can  be  seen  this 
year  across  all  their  brands. 

For  example,  gift  sets  for  Old  Spice  feature 
combinations  of  shampoo  and  splash  on  lotion 
and  the  essential  toilet  bag  which  includes 
shampoo,  talc,  after  shave  and  face  cloth.  As 
this  is  Rapport's  first  Christmas,  emphasis  is 
on  the  single  items.  Blue  Stratos  concentrates 
on  total  grooming  with  sets  ranging  from 
£4.95-£9.95  (see  also  C&D,  July  2,  Christmas 
gifts  feature). 


The  total  female  fragrance  market  is  showing 
a  healthy  sterling  growth  of  14  per  cent  year 
on  year  —  and  this  buoyancy  is  expected  to 
continue. 

The  growth  is  a  result  of  consumers 
trading  up  from  mass  market  to  fine  fragrances 
and  paying  more  on  average  per  unit.  SDC 
figures  (see  below)  show  that  unit  growth  has 
been  fairly  slow  at  only  one  per  cent. 

Max  Factor  believe  the  premium  sector 
may  be  reaching  saturation,  due  to  the 
plethora  of  fine  fragrance  launches  over  the 
past  three  years  and  the  cost  of  entry.  By 
contrast,  the  mass  and  mid-market  sectors 
should  emerge  from  their  relative  stagnancy 
as  manufacturers  demonstrate  renewed 
interest  in  this  area. 

This  new  dynamism  will  encourage 
consumers  to  buy  from  self-selection  areas  to 
satisfy  their  daytime  fragrance  needs,  say 
Max  Factor.  It  will  also  foster  the  concept  of 
fragrance  collection  and  the  "fragrance 
wardrobe  " .  But  consumers  will  still  trade  up 
where  possible ,  particularly  for  evenings  and 
special  occasions. 

Although  there  have  not  been  as  many  new 
fine  fragrance  brands  this  year  as  last, 
Parfums  Vanderbilt  believe  this  sector  will 
continue  to  attract  new  names,  but  the  high 
level  of  investment  required  for  a  successful 
launch  means  the  winners  will  be  those  with  a 
strong  house  pedigree  and  high  financial 
backing.  Fragrance  consumers  are  becoming 
increasingly  sophisticated  in  their  buying 


patterns  and  the  company  has  seen  a  higher 
awareness  of  the  value  of  special  offers  and  the 
benefits  of  buying  bath  products  to 
complement  the  "base"  fragrance. 

Revlon  have  also  noticed  increased 
awareness  of  bath  and  body  products  and  will 
be  expanding  this  area  of  business. 
Aromatherapy  is  another  area  becoming 
popular.  Revlon  have  also  noticed  that  women 
are  increasingly  buying  fragrances  for 
themselves  rather  than  as  gifts  for  others. 

'Copies'  fighting  

Brian  Hepburn,  managing  director,  Dana 
Parfumes,  says  so  many  "copy"  fragrances 
are  fighting  one  another  that  he  believes  the 
consumer  will  tend  to  buy  known  fragrances 
supported  by  advertising  as  it  will  be  difficult 
for  her  to  know  which  "copy"  to  buy. 

Department  stores  claim  the  lion's  share  ji 
of  the  market  (38.5  per  cent)  and  the  value  of  j 
sales  is  growing  at  14.5  per  cent.  Boots  are 
next  with  31 .3  per  cent  of  business,  a  growth 
of  12 .4  per  cent,  while  other  chemists  (4.6  per 
cent  growth)  are  not  keeping  pace  with 
market  growth  —  their  share  of  the  total  has 
fallen  slightly  to  15.9  per  cent. 

While  Parfums  Vanderbilt  think  this 
decline  may  be  due  to  pharmacies  not  devoting  j 
enough  space  and  energy  to  selling  fragrance, 
Dana's  Brian  Hepburn  finds  pharmacists  are 
far  better  at  selling  fragrances  than  the  stores  ] 
—  unless  the  stores  have  in-house  consultants  I 


Who's  who  in  fragrances 


These  statistics,  from  Syndicated  Data  Consultants,  show  the 
state  of  the  market  for  the  year  ending  last  June,  together  with 
year  on  year  growth. 


FEMALE 

MALE 

Total  (Sterling) 

£354. 5m  +14% 

£171. 5m  -i 

-17% 

Mass 

£124. 7m  +9% 

£72. 3m 

+  7% 

Fine 

£229.8m       + 16% 

£99. 2m  +26% 

Total  (Units) 

47.1m  +1% 

34.1m 

+  4% 

Mass 

33.6m  +1% 

27.1m 

+  2% 

Fine 

14.1m  +2% 

6.9m  +11% 

FEMALE  FRAGRANCE:  TOP  FIVE  BRANDS 

Sterling 

Mass 

Fine 

1 .  Opium 

1.  Lejardin 

1 .  Opium 

2.  Anais  Anais  . 

2.  L'Aimant 

2.  Anais  Anais 

3.  Youth  Dew 

3.  Charlie 

3.  Youth  Dew 

4 .  White  Linen 

4.  Panache 

4.  White  Linen 

5.  Poison  5.  Tweed  5.  Poison 


TOP  FIVE  THROUGH  CHEMISTS  (incl.  Boots) 

Sterling 

Mass 

Fine 

1 .  Anais  Anais 

1. 

Le  Jardin 

1 .  Anais  Anais 

2.  Opium 

2. 

L'Aimant 

2.  Opium 

3.  Lejardin 

3. 

Charlie 

3.  Chanel  No.  5 

4.  L'Aimant 

1 

Panache 

4.  Poison 

5.  Chanel  No.  5 

:> 

Tweed 

5.  Rive  Gauche 

MALE  FRAGRANCE:  TOP  TEN  BRANDS 

Mass 

Fine 

1 .  Old  Spice 

1 .  Aramis 

2.  Brut 

2.  Kouros 

3.  Insignia 

3.  Paco  Rabanne 

4.  Mandate 

4.  Anteaus 

5.  Denim 

5.  Lauren/Polo 

6.  Blue  Stratos 

6.  Noir 

7.  Gold  Incl.  Classic 

7.  Armani 

8.  Tabac 

8.  Xeryus 

9.  Cedar  Wood 

9.  Cardin 

10.  Black  Label  10.  Lacoste 
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-  as  pharmacists  support  the  individual 
approach.  Max  Factor  say  the  chemist  sector 
suffers  during  the  pre-Christmas  period  when 
consumer  spending  in  department  stores 
increases. 

The  total  male  fragrance  market  is 
showing  even  faster  sterling  growth  than  the 
femaJe  market  and  the  unit  growth  is  higher  as 
new  consumers  appear  or  existing  consumers 
buy  more  and  experiment.  A  spate  of  product 
launches  and  promotional  activity  has  been  the 
spur,  and  the  fine  fragrance  sector  is 
particularly  dynamic. 

Last  year,  male  usage  grew  by  18  per  cent 
and  male  purchase  by  21  per  cent,  but  male 
usage  still  outstrips  purchase  by  50  per  cent, 
say  Shulton,  who  believe  there  is  a  key 

j  opportunity  to  convert  usage  to  purchase  with 

|  appropriate  brands.  The  company  expects 

|  growth  to  continue  as  there  is  trading  up  in  the 

|  fine  fragrance  sector. 

With  £20  plus  being  the  fastest  growing 

:  price  point,  there  is  trading  up  from  mass  to 
mid-market  to  fine ,  and  there  is  an  increase  in 
dual  usage  of  both  mass  and  fine.  Dual  users 
tend  to  be  younger,  more  likely  to  self 
purchase  and  more  frequent  and  heavy  users. 

|  Another  trend  is  increased  usage  in  15-19  year 

!  olds  —  up  78  per  cent  in  1987. 

Eylure  agree  that  consumers  are  tending 
towards  more  expensive  purchases  as 
disposable  income  increases  and  in  the  mass 
market  there  is  more  emphasis  on  the  "better 

i!  quality"  mid-market  brands,  which  the 
company  says  are  expanding  more  than  both 
the  market  as  a  whole  and  the  mass  market. 

Department  stores  account  for  35.4  per 
cent  of  the  male  fragrance  trade,  Boots  33.5 
per  cent  and  other  chemists  14.7  per  cent, 

;  again  a  slight  fall  over  the  previous  year's 

!  share,  although  the  year  on  year  increase  in 

|  sterling  sales  was  10.3  per  cent. 

Support  for 
|   the  fragrant 
male 

:  Eylure  plan  to  continue  their  concentrated 

point  of  sale  support  for  Azzaro  pour  homme, 
j  which  is  the  number  one  male  range  in  France 
;  and  third  largest  selling  fragrance  overall  after 
i  Dior's  Poison  and  Chanel  No  5. 

They  hope  to  repeat  a  recent  popular 

scentstrip  promotion  in  a  national  publication 

later  this  year. 

Plans  to  support  Maxim's  pour  homme 

when  it  goes  national  next  March  are  still  being 

finalised. 

Tabac  Original's  plans  for  the  coming  year 
include  competitions  and,  in  the  run-up  to 
Christmas,  advertorials  in  Cosmo  Man,  For 
Him,  Options  for  Men  and  Woman's  World 
plus  advertising  on  four-sheet  posters.  The 
product  was  relaunched  last  month  with 
updated  packaging.  Some  packs  increased  in 
weight  with  no  price  increase,  for  example, 
soaps  are  up  to  11  per  cent  heavier  and 
antiperspirant  increased  by  one-third.  A  new 
"ozone  friendly"  propellant  is  being  used  in 
the  aerosols. 

Network  Management  say  Hugo  Boss  will 
receive  heavy  above-the-line  support  for  the 
Christmas  period  and  promotions  of  trial  sizes 
and  gifts  with  purchase  are  planned  for 
throughout  1989. 


Support  for 
female  market 

Max  Factor  will  be  spending  £2  million  on 
fragrance  advertising  in  1989.  National 
advertising,  promotions  and  Christmas 
programmes  will  support  Liaisons,  Le  Jardin 
and  Le  Jardin  d' Amour.  There  will  be  in-store 
support  and  promotional  activity  for  Blase, 
Epris  and  Geminesse,  plus  magazine 
advertising  for  Geminesse. 

Revlon's  plans  for  the  coming  year  include 
consolidation  of  business  on  their  two  new 
fragrances  Tatiana  and  Xia  Xiang,  where 
promotions  will  concentrate  on  trialling  and 
expanding  the  franchises.  National  advertising 
will  appear  in  the  women's  Press.  "Unusual" 
bath  and  body  products  will  be  introduced  into 
the  Xia  Xiang  range.  Line  extensions  will  also 
be  introduced  for  Charlie  which  will  continue 
to  be  supported  by  radio  and  Press. 

Early  in  1989  top  Revlon  chemist  accounts 
will  receive  new  "prestigious"  units. 
Merchandising  will  be  provided  on  the  '  'less  is 
more"  principle,  with  emphasis  on  testing. 

Dana  Perfumes  say  Tabu  will  go  slightly 
more  up-market  than  in  previous  years,  to 
recapture  its  prestige  image.  There  will  be 
new  additions  to  the  Herbissimo  range  and 
promotion  of  Fun  fragrances  will  continue 
more  strongly  through  the  appropriate 
magazines  and  at  POS. 

The  company  expects  that  all  new  sprays 
sold  in  glass  bottles  will  be  of  the  pump  variety 
while  body  sprays,  which  are  a  convenience 
pack,  will  use  propellants  other  than  CFCs. 

Network  Management  say  Montana  will 
be  advertised  with  scentstrips  in  women's 
magazines  over  the  Christmas  period.  A  gift 
with  purchase  programme,  together  with 
sampling  of  bath  and  fragrance  products,  is 
planned  for  1989. 

Impulse  will  be  supported  with  nearly  £4 
million  advertising  next  year  on  television, 
Press,  posters  and  cinema.  Elida  Gibbs 
believe  bodysprays  will  continue  to  grow  at 
around  8  per  cent  per  annum . 

Givenchy  Odyssey  is  a  national  consumer 
competition  being  run  for  two  weeks  from 
October  24.  First  prize  is  a  Caribbean  cruise 
with  a  partner  and  four  friends  on  a  fully 
crewed  Swan  65  yacht.  Participants  must  buy 
any  duty  paid  Givenchy  product  other  than 
soap  or  deodorant  and  match  six  well-known 


A  new  presentation  of  Tabu  —  eau  deparfum 
natural  spray  —  is  being  offered  at  the  special 
price  of  £6. 95,  compared  with  the  proposed  1989 
price  of  £13.95 cartoned.  Dana  Perfumes  Ltd. 
Tel:  01-646  0344 


perfume  ingredients  to  six  descriptions. 

A  window  display  prize  of  a  weekend  for 
two  in  Paris  will  go  to  the  stockist  with  the  best 
competition  window  and  runners-up  receive 
cases  of  Veuve  Cliquot  champagne.  The  top 
20  stockists  who  submit  most  entries  will  have 
lunch  at  Claridges. 

Promotional  merchandisers  will  be  backed 
by  advertising  starting  with  the  new  Ysatis 
advertisement  in  You  magazine  October  23 
and  the  early  November  issue  of  the  Evening 
Standard 's  ES  magazine . 

Bronnley,  who  have  seen  a  10  per  cent 
growth  in  their  mid-priced  range  of  perfumes, 
plan  to  support  almond  oil  eau  de  toilettes  and 
colognes  with  discount  packs  from  January  to 
June  1989. 

Yardley  are  supporting  their  brands  with 
£5  million  of  television  advertising  in  the 
current  year  and  will  continue  specific 
promotional  activity  across  their  full  range. 

Chanel  will  be  advertising  both  men's  and 
women's  fragrances  throughout  the  year, 
particularly  at  gift-giving  times.  On-counter 
promotions  will  take  place  with  sampling  (at 
the  consultant's  discretion)  and  there  will  be 
counter  merchandising. 


Plus  points 


"4711  is  much  more  than  just  a  fragrance," 
says  senior  product  manager  Gerry 
McDarren,  "and  we  intend  to  capitalise  on 
that  in  our  advertising  next  year. 

He  feels  more  emphasis  should  be  given  to 
4711  's  refreshing,  cooling  properties  and  this 
message  will  be  put  across  in  the  1989 
campaign  which  starts  this  month. 

Alberto  Culver  deliberately  regarded  this 
year  as  a  year  of  consolidation  for  the  product , 
during  which  there  was  little  promotional 
activity.  But  this  new  support  package  will  be 
much  greater  than  in  any  previous  year  and 
will  involve  at  least  twice  the  spend  as  in  1987. 

A  sample  phial  of  eau  de  Cologne  will  be 
covermounted  on  the  November  Woman 's 
Realm,  and  the  magazine  cover  itself  will 
appear  in  advertising  in  the  national  Press. 

New  display  material  will  enable 
pharmacists  to  buy  a  Christmas  unit  or  a 
Summer  unit  carrying  the  best-selling  lines.  A 
package  of  other  promotions  and  launches  is 
being  finalised. 

Two  Christmas  gift  packs  are  available  — 
a  lace  handkerchief  and  eau  de  Cologne 
(£4.95)  or  a  gold,  handbag  atomiser  which  can 
be  filled  from  the  accompanying  50ml  eau  de 
Cologne  (£7.95).  Gift  "bells"  and  "Christmas 
trees"  with  a  5ml  eau  de  Cologne  attached 
(£1 .35)  are  designed  for  hanging  on  the  tree  or 
as  a  stocking  filler. 
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FRAGRANCES 


What  can  I  buy  her  for  Christmas 

A  fragrance  guide  to  help  pharmacists  and  their  assistants  answer  frantic  pleas  from  husbands,  boyfriends,  brothers 

and  bosses  (descriptions  supplied  by  the  companies). 


Fragrance  Description  To  whom  it  should  appeal/when  to  use 


Anais  Anais  (Cacherel,  distributors 
Prestige  &  collections) 

Floral .  Top  note ,  galbanum ,  heart  mainly  rose ,  base  vety  ver , 
sandalwood,  ins. 

For  teens  to  50  year  olds. 

Arpege  (Lanvin, 
distributors  Eylure  Ltd) 

Almost  60  floral  notes  including  jasmine,  rose,  lily  of  the  valley,  lilac, 
neroli.  Patchouli,  vetyver,  sandalwood  are  lightened  by  ylang,  the 
'  'blue"  note  of  iris,  and  rendered  more  piquant  by  spices.  Heart  of 
amber  and  vanilla. 

The  Arpege  woman  is  '  'mysterious  but  never  distant,  attractive 
never  provocative,  sensual  and  refined." 

Black  Velvet  (Yardley) 

Spicy  fruity  chypre.  Jasmine,  lily  of  the  valley,  orange  flower,  rose, 
ins  with  diffuse  aldehydes,  spicy  and  fruity  elements  and  woody 
backnotes. 

Confident,  modern,  sophisticated.  A  capable  modern  woman, 
probably  working,  who  knows  what  she  wants.  She  enjoys  social 
gatherings,  dressing  up  for  special  occasions  and  will  stick  to  chic 
rather  than  avant  garde  styles. 

Blase  (Max  Factor) 

Fruity,  fresh  top  note  of  raspberry  and  bergamot;  cool  middle  note 
of  carnation,  jasmine  and  vanilla;  base  of  sandalwood  and  honey. 

A  bright,  refreshing  young  fragrance  for  the  confident  woman  and 
those  who  lead  an  active ,  sporty  life . 

Chanel  No  5  (Chanel) 

Floral  aldehyde  Fresh  topnotes  of  ylang  ylang,  neroli;  floral  middle 
notes  jasmine,  rose  de  mai;  lasting  woody  notes  sandalwood, 
vetyver. 

Associated  with  "radiant  femininity";  for  seductive  mood. 

Chanel  No  19  (Chanel) 

Floral  woody  chypre.  Green  top  notes  galbanum,  neroli,  orns; 
lasting  notes  cedar  and  oakmoss. 

Full  of  verve:  mood  surprising. 

Charlie  (Revlon) 

A  flowery  aldehyde  fragrance  with  hyacinth,  iris,  ylang,  rose, 
gardenia,  jasmine  and  carnation;  crisp  tints  of  fresh  green  foliage; 
undertone  of  amber,  mosses,  musk  and  sandalwood. 

Target  market  15-30  year  old.  BC1C2D.  User  seen  as  lively, 
outgoing,  independent,  confident,  fashionable,  feminine. 

Chique  (Yardley) 

Floral  woody  chypre.  A  predominantly  rose  floral  bouquet,  blended 
with  warm  woody  ingredients  such  as  patchouli,  vetyver  and 
sandalwood.  Ambery  and  musky  notes. 

Appeals  to  a  sophisticated  elegant  woman.  She  is  confident, 
individual,  likes  classical  things,  dresses  smartly  and  has  style  She 
appreciates  quality  and  has  interest  in  art,  literature  and/or  classical 
music. 

Coco  (Chanel) 

Spicy,  floral,  amber.  Floral/fruity  topnotes  jasmine,  frangipani; 
spicy  floral  middle  notes  cascanlla,  orange  flower,  rose;  lasting 
notes  labdanum,  sandalwood,  tonka  bean. 

Sensual  mood. 

Cnstalle  (Chanel) 

Fresh,  floral,  fruity.  Top  notes  lemon;  middle  honeysuckle;  lasting 
notes  chypre  and  woody  with  oakmoss,  vetyver. 

Fresh,  lively  fragrance;  mood  spontaneous. 

Conandre  (Farfums  Jean  Couturier, 
distributors  Dana) 

Delicately  spicy;  woody  touch  of  patchouli,  vetyver  and  oakmoss; 
also  jasmine,  rose  and  ylang-ylang. 

For  modern,  intelligent  females  from  age  25. 

Cyane  (Parfums  Couleurs,  Dana) 

Heady  yet  fun,  with  tons  of  grapefruit,  rose,  carnation,  geranium, 
nutmeg,  jasmine,  patchouli. 

For  20-30  year  olds. 

Eau  de  Givenchy  (Givenchy) 

Light,  refreshing  floral  blend  with  fruity  essence.  Head  notes 
bergamot,  mandarin,  grapefruit,  basil.  Heart  of  honeysuckle, 
jasmine,  rose,  ylang-ylang,  tuberose,  narcissus;  body  sandalwood. 

For  the  woman  who  is  busy,  young  or  young  at  heart,  unaffected, 
natural  and  in  harmony  with  life. 

Epns  (Max  Factor) 

Floral  top  note  of  rose  and  mimosa ;  spicy  and  semi-oriental  middle 
note  of  carnation,  coriander,  basil  with  a  trace  of  clove;  base  of 
sandalwood,  patchouli  and  musk 

Exhuberant,  sensual  fragrance  for  the  confident,  sophisticated 
woman  of  the  world. 

Fun  fragrances  (Dana) 
Pootle  pink 

Yellow  happy 
Mad  indigo 

Green  desire 

Blend  of  florals  and  spices  with  a  hint  of  fruit  on  a  powdery,  musky, 
ambery  base. 

Fruity  yet  floral  with  a  fresh  grapefruit  and  tangerine  top  note. 
Floral  with  sparkling  aldehydic  notes  and  a  touch  of  wood,  amber 
and  moss. 

Crisp  topnotes  with  undertones  of  sandalwood  and  patchouli. 

For  10-16  year  olds;  for  parties,  discos  and  presents. 

Gemmesse  (Max  F'actor) 

Fresh,  light  citrus  top  note  with  bergamot,  galbanmum  and 
narcissus.  Middle  note  is  a  flowery,  fruity  composition  of  jasmine, 
orange  flower  and  peach;  base  is  woody  patchouli,  amber,  spices 
and  oakmoss. 

Appeals  to  the  woman  with  classic  expensive  tastes. 

Givenchy  III 

Green  chypre.  Flowery  topnotes  bergamot  and  mandarin;  heart 
notes  lily  of  the  valley,  hyacinth,  rose,  jasmine;  base  oakmoss, 
sandalwood,  patchouli. 

For  the  classic  and  active  woman,  combining  youthfulness  and 
maturity.  The  business  woman's  perfume. 

Herbissimo  (Dana) 

Natural  range  of  herbs  and  flowers  —  lavender,  verbena,  African 
green  orange,  juniper,  marjoram.  Fresh,  invigorating. 

For  males  and  females,  20-50  years. 

Impulse  bodysprays  (Elida  Gibbs) 

Hint  of  musk,  Gipsy 

Nirvana 

Jeunesse 

Chic 

Impressions,  On  Fire,  Captivation 

Floral  aldehydic  bouquets  of  white  flowers;  slightly  powdery 
Oriental,  warm  and  spicy. 
Classic,  white  floral  bouquet. 
Floral. 

Floral  chypres  —  bouquet  top  notes  with  warm  and  sensual  dry 
down . 

Young  women. 

Intimate  (Revlon) 

Classic  chypre 

Target  25-45  years  old  ABC1C2.  Woman  who  is  elegant,  feminine 
and  quietly  a  ssured,  with  a  strong  sense  of  individuality 

Keora  (Parfums  Jean  Couturier, 
Dana) 

Warm,  slightly  oriental  with  a  final  note  of  amber.  Mimosa  enhanced 
by  jasmine. 

Age  20  onwards. 

Lace  (Yardley) 

Floral  woody  chypre.  Jasmine  and  rose  blended  with  woody  musk 
and  amber  ingredients. 

Appeals  to  the  traditional  rather  than  fashionable  woman,  who  may 
or  may  not  work,  but  is  likely  to  have  a  family.  She  likes  feminine 
surroundings,  family  occasions,  romantic  novels  and  films. 

L'  Aimant  (Rigease) 

Fresh  floral  notes  —  rose,  jasmine,  orange  blossom,  violet, 
lily  of  the  valley. 

Age  group  35  upwards;  particularly  loyal  usership  in  the  over  55s. 

Le  Jardin  (Max  Factor) 

Light  floral.  Top  note  of  peach,  bergamot  and  tagete  gives  way  to 
rich ,  warm  jasmine ,  magnolia  and  rose .  Base  is  amber ,  cedar  and 
myrrh  with  hint  of  musk. 

Primarily  16-25  year  old.  BC1C2.  Young  at  heart,  very  feminine  and 
quite  romantic. 

Lejardin  d' Amour  (Max  Factor) 

Floral,  oriental.  Top  note  dominated  by  rose  bouvardia  blended  with 
coriander  and  black  pepper.  Middle  note  neroli,  tuberose  and  ylang- 
ylang.  Also  sandalwood,  vanilla  and  musk. 

For  evening  and  special  occasions.  Slightly  older  target  than 
Lejardin. 

Liaisons  (Max  Factor) 

For  16-21  then  25-35  year  olds. 

726 


Intuition 

Charade 
Desire 

Floral  chypre.  Fresh  green  first  impression  then  nch  floral  bouquet 
of  tuberose,  gardenia,  rose  andjasmine.  Classical  chypre  base  of 
oakmoss,  amber  and  woods. 

Floral  with  enhanced  fruit  notes.  Blackcurrant,  bergamot, 
mandarin,  iris,  rose  and  ylang-ylang. 
Floral,  oriental.  Top  note  of  orange  blossom,  carnation, 
jasmine  and  rose. 

Daytime  fragrance 

Daytime  fr.icram  e  but  more  for  special  days. 
For  evenings  and  night  time. 

L'Interdit  (Givenchy) 

Flowery  with  piquant  top  note  of  pepper  and  clove;  heart  of  rose, 
jasmine,  violet;  body  of  incense,  ambergris,  vetyver,  sandalwood, 
patchouli. 

For  the  ultra  feminine,  romantic,  chic  and  sophisticated  Created 
for  Audrey  Hepburn 

Mary  Quant  (Max  Factor) 

Top  note  is  floral  bouquet  of  jasmine  and  tuberose  with  hint  of 
citrus;  heart  is  ylang,  muguet  and  rose  with  delicate  fruity 
osmanthus;  base  is  woody  and  chypre  with  patchouli  and  oakmoss. 

For  18-30  year  olds  Fashion  i  onscious,  confident,  wearer  of  Mary 
Quant  make  up. 

Maxim's  de  Pans  (Eylure) 

Floral  bouquet  with  nch,  woody  oriental  notes. 

The  Maxim's  woman  is  "intellectually  and  physically  seductive, 
glamorous,  beautiful  and  powerful. ' 1 

Pink  Lace  (Yardley) 

Fruity/floral  chypre.  Fresh  citrus,  fruity  top  notes  blended  with  a 
flowery,  spicy  heart  with  warm  musky,  woody  and  ambery 
undertones 

Appeals  to  the  woman  who  likes  the  ultimate  in  femininity.  She  likes 
beautiful,  pretty  surroundings  and  takes  pnde  in  home  decor  and 
clothes. 

Pure  Silk  (Yardley) 

Floral  chypre.  A  flowery  top  note,  orange  blossom  and  ylang-ylang, 
blended  with  precious  woods,  oakmoss  and  patchouli 

Elegant,  feminine,  the  consumer  enjoys  home  life  with  her  family . 
While  happy  to  dress  up  and  go  out  occasionally,  she  is  just  as  happy 
in  the  company  of  close  friends  at  home.  She  likes  to  watch  soap 
operas  and  dramas;  and  probably  has  some  "homely"  hobbies  like 
gardening,  cooking  and  sewing. 

Tabu  (Dana) 

Classic  spicy  and  oriental,  includingjasmine,  orange  flowers, 
oakmoss,  rose,  amber  and  patchouli. 

For  all  ages  from  16-90. 

Tatiana  (Revlon) 

Classic  couture  perfume.  Rich  blend  of  floral  accords  with  woody 
and  mossy  notes  for  warmth  and  tenacity. 

Target  20-40  year  olds.  ABC1 .  Contemporary  independent  woman 
who  seeks  the  new  romanticism  —  the  return  of  mystery.  Priced  to 
attract  those  seeking  an  aspirational  fragrance  for  evening  or  those 
who  wear  heavier,  expensive  perfumes  for  special  occasions  and 
need  a  daytime  perfume. 

Veronese  (Parfums  Couleurs,  Dana) 

"Exciting  yet  romantic"  blend  of  carnation  and  orange  with 
patchouli  and  sandalwood. 

For  20-30  year  olds. 

Vanderbilt  (Parfums  Vanderbilt) 

Fresh,  floral  top  notes,  subtle  spicy  middle  notes,  oriental  base 
note . 

Classic  fragrance  for  all  ages  and  social  sectors. 

White  Satin  (Yardley) 

Floral  woody  chypre.  Citrus  and  spicy  elements  with  floral  heart  — 
jasmin,  ylang-ylang,  geranium  and  balsamic,  woody  and  ambery 
ingredients. 

The  White  Satin  consumer  adapts  fashion  to  fit  her  own  style . 
Likely  to  work  full  or  part  time,  she  knows  how  to  indulge  herself  by 
wearing  luxurious  feminine  clothing  and  using  luxury  products. 

Ysatis  (Givenchy) 

Floral,  semi-oriental.  Head  notes  citrus  —  mandarin,  bergamot, 
galbanum  —  and  floral  —  ylang-ylang,  orange  blossom.  Heart  — 
jasmine,  grasse,  iris.  Body  woody  —  patchouli,  vetyver, 
sandalwood,  oakmoss;  animal  —  casoreum,  civet;  oriental  and  spicy 
—  bay  rum,  clove,  vanilla,  musk  and  ambergris. 

For  "a  thousand  women  in  one" ,  a  woman  of  contrasting  moods, 
dynamic,  efficient,  sensual  and  sophisticated. 

Xia'  Xiang  (Revlon) 


Soft,  oriental  with  citrus  top  notes  of  bergamot,  tangerine  and 
lemon  blended  into  delicate  floral  bouquet.  Vanilla,  tonka  bean  and 
fruity  elements  combine  with  chamomile  for  depth. 


Target  20-40  years.  ABC1. 


/n 


HIGH  QUALITY  GRADUATED 
COMPRESSION 

HOSIERY  FOR  F.P.IO  PRESCRIPTIONS. 


Sewn  in  labels  showing  washing  instructions,  class  and 
size  make  repeat  prescriptions  easy. 


COMPRESSION  CLASSES  1,  2  and  3  IN  ALL 
SIZES  READILY  AVAILABLE.  OPEN  TOE 
DESIGN  IN  CLASSES  2  AND  3 
through  UNICHEM,  CREDENHILL  and  other  wholesalers. 

ALL  DUOMED  CLASS  2  OPEN  TOE  STOCKINGS 
NOW  AVAILABLE  FROM  LOCAL  UNICHEM 
BRANCHES  (subject  to  Unichem  Medical  Profit  Share). 

Medi  U.K.  Ltd.,  Fields  Yard.  Plough  Lane. 
HEREFORD  HR4  OEL.  Tel:  0432  51682 


THINKING  ABOUT  SH0PFITTING? 


*  for  a  superb 
looking  shop 
+  increased 
t/o  and  profits 

PLEASE  RING 
01805  6240 


M0D1SPLAY  (SHOPFITTING)  LTD 

1 L0CKFIELD  AVE,  ENFIELD,  MIDDX  EN3  7UU. 


Specialist  Wholesalers  to  the  Community  Pharmacist 


MARTON'S  MENU  —  OCTOBER  88 


© 

AMOXYCILLIN  250  mg  caps 

500 

£31.99 

© 

AMOXYCILLIN  500  mg  caps 

100 

£13.99 

© 

FLUCLOXACILLIN  250  mg  caps  .  .  . 

500 

£24.99 

© 

TAMOXIFEN  20  mg  tabs  (blister  pack) 

250 

£41.25 

© 

GLIBENCLAMIDE  5  mg  BP  tabs  .  .  . 

1000 

£  6.95 

© 

DILTIAZEM  60  mg  tabs   

100 

£13.05 

021-359  8071 


60  Adams  Street,  Nechells,  Birmingham  B7  4LT 
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Unfairly 
treated? 


Do  pharmacists  get  a  raw  deal  from  the 
fragrance  houses? 

Pharmacist  Graham  Walker  complained 
recently  (C&D,  June  4,  plll8)  that  the  fine 
fragrance  companies  expected  an  opening 
order  similar  in  size  to  one  from  a  department 
store,  plus  a  high  annual  turnover  which  left 
little  option  but  to  close  the  account  or  buy 
unwanted  stock.  Hence  independents  were 
driven  to  the  "swag"  man. 

C&D  wrote  to  the  companies  asking  for 
information  on  their  terms,  including  the 
minimum  investment  required  and  policy  on 
unsold  stock.  The  following  replied: 
Revlon:  "Pharmacies  supplied  with  our 
cosmetics  also  carry  Revlon  fragrances. 
Additional  accounts  that  carry  Charlie 
cosmetics  also  have  Charlie  fragrance. 

'  'We  cannot  comment  on  specific  figures 
regarding  individual  pharmacy  spends.  We 
supply  fragrances  as  part  of  our  total  package 
which  includes  cosmetics.  We  accept  stock 
returns  as  part  of  our  trading  policy  and  they 
are  balanced  subject  to  the  order  form  terms. 

'  'We  are  keen  for  our  fragrances  to  be  in  as 
many  outlets  as  possible.  Smaller  accounts  are 
helped  by  our  separate  chemist  division. 
Pharmacies  receive  special  treatment 
regarding  POS;  display  material  is  often  made 
specifically  for  the  pharmacy  window  and  we 
also  run  exclusive  price  promotions . ' ' 


FRAGRANCES 


Givenchy:  "Givenchy's  policy  towards 
pharmacies  is  exactly  the  same  as  it  is  for  all 
their  stockists.  They  all  enjoy  the  same  terms 
and  conditions,  receive  the  same  material, 
samples,  etc.  The  pharmacies  meet  the 
requirements  of  a  specific  market  which  is 
undoubtedly  of  importance  to  Givenchy. ' ' 
Parfums  Vanderbilt:  Vanderbilt  supply  pharmacies 
on  an  exclusive  agency  basis.  Stock  is  not  sold 
on  sale  or  return  but  will  be  replaced  by  the 
area  manager  if  damaged  or  faulty. 

'  'Policies  currently  being  used  to  eliminate 
the  'swag  man'  include  working  with  HM 
Customs  and  Excise  to  try  to  prevent  stock 
entering  the  country  and  the  development  of 
new  signs  reading  'Vanderbilt  official  stockist' 
for  use  in  smaller  accounts. 

"Vanderbilt  try  to  develop  smaller  outlets 
such  as  pharmacies  by  offering  exclusive 
tailormade  promotions  and  backing  them  with 
co-operative  advertising  and  special  POS. ' ' 
Dana  Perfumes:  "We  try  to  give  pharmacies  an 
exclusive  agency  basis.  We  take  the  minimum 
initial  investment  to  the  size  of  the  pharmacy 
and  the  extent  of  the  products  it  will  carry . 

'  'We  are  always  prepared  to  give  a  50  per 
cent  deduction  on  unsold  stock  as  soon  as  our 
area  sales  managers  call  round  after 
Christmas.  Dana  will  exchange  goods  which 
are  not  selling  for  better  selling  lines. 

"While  keeping  in  mind  our  desire  for 
exclusive  agency  basis  we  do  like  to  support 
the  smaller  accounts  as  one  never  knows 
when  the  smaller  account  may  become  much 
larger.  Some  of  the  small  pharmacies  we  have 
supported  for  years  have  become  the  well 
known  chains. 


'  'The  control  of  prices  and  availability  has 
been  far  better  managed  by  Dana  than  with 
many  famous  name  organisations  so  that  the 
'swagman'  does  not  get  any  offers  from  Dana 
at  all.  We  deal  with  reputable  wholesalers  so 
that  parcels  of  products,  including  those  of  our 
competitors,  can  be  available  to  the  smaller 
accounts  and  thus  to  the  general  public  in 
outlying  areas  which  cannot  afford  an 
exclusive  agency  basis. 

"Dana  support  all  outlets,  both  large  and 
small,  with  exactly  the  same  enthusiasm.  In 
many  cases,  more  opportunities  exist  for  the 
smaller  ones  to  expand  than  the  large  store . ' ' 
Yardley:  "We  have  a  strict  policy  of  limited 
distribution;  we  supply  pharmacies,  high  class 
drug  stores  and  departmental  stores.  Because 
of  this,  we  are  confident  we  control  and 
minimise  distribution  to  unauthorised  outlets. 

"Our  minimum  initial  investment  is 
mutually  agreed  and  is  designed  to  benefit 
both  parties.  We  do  not  operate  a  sale  or 
return  basis  but  sales  representatives  have 
authority  to  adjust  stocks  if  necessary.  We 
support  independent  pharmacies  by  running 
exclusive  promotions  at  regular  intervals. ' ' 
Chanel:  "We  operate  on  exclusive  agency  basis. 
Minimum  investment  is  £4,000  per  annum 
trade  and  agents  must  carry  the  full  range  of 
Chanel  products.  Chanel  will  accept  unsold 
stock  during  the  first  quarter  of  any  calendar 
year,  crediting  the  agent  at  75  per  cent  of  the 
value  (ie  25  per  cent  handling  charge) . 

"Each  product  is  individually  laser  coded 
for  each  agent  thus  reducing  the  risk  of 
paralleling  stock.  Special  display  material  is 
designed  to  suit  smaller  outlets. ' ' 


WYETH  GENERICS 
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The  solution  to  No.  6  will  appear  alongside  No.  7  in  November.  1988 


Clues  Across 

7  Old  measures  soon  put  fleas  in  confusion  (12) 

8  No  match  for  the  domestic  product  (I2| 

12  A  soft  sell  by  the  sound  of  it  |6) 

13  Shout  about  her  fruit  |6| 

1 5  A  capacity  to  hurt  a  friend  even  when  you  don't  mean  to  |I2| 
18  Just  what  the  Doctor  ordered  (12) 

Clues  Down 

1  Well  spent  on  the  black  or  the  red  (5) 

2  For  the  continent,  casiara  is  a  little  help  |4| 

3  A  boy  is  backward,  and  a  girl  (4) 

4  Not  out,  Mr  Attlee  —  (bull  (9) 

5  Haunt  neighbourhood  border  (7| 

6  United  States  racedw/ell.  scrambled  —  to  make  a  vehicle  that's 
not  new  (4,3) 

9  Procured  oriental  becomes  fruitful  (9) 

10  Head  of  School  takes  credit  for  a  twopenny  fork,  but  it's  a  bit 
of  a  mess  |7| 

11  A  single  17,  hiding  in  tall  grass,  responded  |7| 

14  Liquid  asset  in  the  bank  (5) 

16  Often  joined  in  conflict  with  tooth  |4J 

17  What  Bills  often  become  (4| 

Submitted  by  J  A  Swallow  Southampton,  Hants 


Solution  to  Puzzle  No.  S 

Across:  6  Chemotherapy.  7  Stature.  8  Dock,  10  Gave  off  12  Grooved,  13  Spur.  14 
Ethical,  16  Disagreeable  Down:  I  Photographic  2  Emu,  3  Storage  4  Trudged,  5 
Specifically:  6  Journal.  II  Adither.  15  Imam 

Prizes  of  £5  will  be  awarded  to  the 
senders  of  the  first  10  correct  solutions 
drawn  on  10th  October  1988. 
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Get  the  right 
result  with 


Address 


Send  your  crossword 
to  \X/yeth  Generics  If  it's 
selected  for  publication  here, 
we'll  send  you  £50  Puzzles  should 
be  no  larger  than  12x12  squares 


WYETH 


GENERICS 


QUALITY  ASSURED 


*trade  mark 


Wytth  Generics,  wyeth  Laboratories.  Huntercombe  Lane  South,  Taplow,  Maidenhead,  Berks  SL6  0PH 


The  Pochette  perfume  pen 
(£7.95)  is  a  slim  holder  that 
amy  be  filled  with  the  perfume  of 
choice.  Crafted  in  brass  with  a 
choice  of  enamel  finishes  and 
colours,  the  pen  comes  in  a  gift 
box  available  in  displays  of  12  or 
20.  Topspede  Ltd.  Tel:  04946 
3686 
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OUT  AND  ABOUT 


A  leader  of  th 


A  woman  and  a  bout  of  tonsillitis  cost  Stephen 
Farrell  his  place  in  the  British  Olympic  cycling 
squad  for  Seoul.  The  woman  is  now  his  wife: 
they  were  married  during  the  Summer  on  the 
day  fixed  for  the  first  of  the  Olympic  trials.  The 
tonsillitis  struck  five  weeks  later,  the  day 
before  the  final  trial,  and  effectively  scuppered 
his  last  chance  of  being  chosen  for  the  team 
time  trials  event. 

Stephen  puts  a  philosophical  face  on  his 
misfortune,  but  it's  hard  not  to  be 
disappointed.  Still,  having  only  just  completed 
his  preregistration  year  he's  young  enough  to 
wait  until .  Barcelona  in  four  years  time, 
provided  he  can  keep  up  his  training  while 
holding  down  a  full  time  job.  He  currently 
works  in  the  Hanley  branch  of  Boots  in  Stoke- 
on  Trent.  "It  can  be  difficult  to  fit  in  training 
with  work .  I  usually  try  and  get  a  day  off  in  the 
week  and  do  100  miles  then.  I  do  an  hour  some 
days  before  going  to  work.  On  Tuesday  and 
Thursday  evenings  a  big  group  of  us  meet  and 
do  50-60  miles,"  he  says. 

The  cycling  calendar  begins  in  March. 
Stephen  starts  training  in  January  to  peak  for 
racing  over  the  Summer,  although  there  have 
been  problems.  "The  trouble  is  they  always 
seem  to  pick  teams  in  July  just  after  exams,  so 
I' ve  never  had  any  form  at  the  right  time , "  he 
says  ("they"  in  this  case  being  the  British 
Cycling  Federation  who  run  the  amateur  sport 
in  the  UK).  The  high  spot  of  the  racing 
calendar  is  a  series  of  nine  Star  Trophy  races 
held  around  the  country.  Stephen  only  won 
one  of  these  races  last  year  but  finished  fourth 
overall  in  the  series,  which  was  won  by  Paul 
Curran,  the  Commonwealth  champion,  who 
took  seven  of  the  nine  events. 

Stephen  started  cycling  seriously  when  he 
was  15.  '  'All  my  friends  in  the  street  were  in 
the  local  club.  We  used  to  do  Sunday  runs, 
then  after  a  year  I  entered  a  few  races.  It  was 
amazing.  You  think  you  can  do  it  after  a  Sunday 
run,  but  it's  like  being  hit  with  a  hammer  and 
going  backwards , "  he  says .  Success  started 
to  come  as  a  junior  (16-17  years)  when  he  won 
his  first  race.  "There  is  no  time  when  you 
realise  you're  going  places.  You  just  gradually 
see  your  results  improve  and  then  you  start 
winning,"  he  says.  It  sounds  too  easy! 

His  first  taste  of  international  competition 
came  a  year  later  when  he  was  18  and  raced 
for  the  West  Midlands  in  West  Germany.  The 
following  year  he  made  the  national  team. 
Trips  to  Trinidad,  New  Zealand,  Portugal, 


Stephen  comes  in  ahead  of  the  field  at  the  circuit 
ofAshurst,  the  first  big  race  of  the  1988  season 


France  and  Belgium  have  followed.  Stephen 
has  definite  views  about  stage  races  such  as 
these  (the  better  known  event  for  the 
professional  circuit  is  the  Tour  de  France). 
'  'You  eat  like  a  horse.  I  always  put  quite  a  lot 
of  weight  on  in  the  Winter  —  usually  about  a 
stone.  When  you  ride  a  stage  race  all  you  do  is 
ride,  eat  and  sleep, ' '  he  says. 

And  its  not  all  plain  cycling  either.  Stephen 
confesses  to  having  been  involved  in  a  few 
accidents.  "I  broke  my  collar  bone  when 
racing  in  Portugal.  I  was  riding  as  an  amateur, 
a  guest,  for  ANC,  a  professional  team  that  has 
packed  up  now.  I  was  going  down  a  mountain 
road  full  of  hairpins  when  a  dog  ran  out  in  front 
of  me.  I  continued  to  ride  for  another  60  miles. 
To  get  me  back  up  with  the  main  group  I  had 
my  hand  on  the  roof  of  the  team  car,  which  was 
doing  about  50mph.  I  was  OK  as  long  as  my 
hands  were  on  the  handlebars,  but  changing 
gear  was  bloody  painful,"  he  recalls.  In  April 
he  represented  England  in  a  six  day  race  in  the 
Belgian  Ardennes  and  has  bad  memories  of 
being  "cut  up"  by  members  of  the  Russian 
team  when  he  took  off  after  their  leading  rider. 

Stephen  is  very  much  a  local  lad.  He 
confesses  to  having  failed  his  first  year  exams 
and  taking  a  year  out,  during  which  time  he 
worked  as  a  porter  at  the  shop  he  later 
qualified  in.  His  father  often  comes  to  watch 
him  race.  His  mentor  in  cycling  matters  is 
Brian  Rourke,  who  has  retired  from 
competition  and  runs  a  bike  shop  nearby. 
'  'He's  great  at  getting  you  to  ride.  It  can  be 
hard  to  motivate  yourself  —  it's  often  fear  of 
letting  other  people  down  that  makes  you  go, " 
he  says. 

Nor  is  there  anything  sophisticated  about  his 
training  —  no  high  powered  schedule,  no 
coach.  The  one  concession  is  an  exercise  bike 
in  the  garage,  facing  a  wall  on  which  is  rigged 
a  radiator  cooling  fan.  Stephen  doesn't  like  the 
exercise  bike. 

Getting  married  is  not  going  to  make  life 
any  easier.  "She  kicks  me  out  to  do  training. 
She  sometimes  rides  with  me.  She  got  quite 
fit  last  year,"  he  says,  sounding  vaguely- 
surprised.  "We  were  in  the  same  year  of  the 
pharmacy  course  at  Manchester.  I  didn't 
know  she  rode,  but  her  parents  live  in  the 
Lake  District  and  she  used  to  ride  18  miles  to 
work  and  back  every  day . ' ' 

It  will  come  as  no  surprise  to  hear  that  for 
their  honeymoon  the  newlyweds  went  off  to 
Norfolk  —  on  their  bikes. 
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ESSEX  LPC  CONFERENCE 


Essex  IPC's  second  full  day  conference,  held  at  the 
County  Hotel,  Chelmsford  last  Sunday,  proved  a  time  to 

reflect  on  the  strides  pharmacy  has  made  towards 
meeting  the  Government's  objectives  for  the  profession, 
as  outlined  in  last  October's  White  Paper. 

Pharmacy  leads  the 
way  on  'Promoting 
Better  Health' 


Last  year,  Essex  LPC  had  the 
good  fortune  to  arrange  their 
Conference  on  the  Sunday 
following  the  publication  of  the 
Government's  White  Paper  on 
primary  health  care  "Promoting 
Better  Health' '.  They  were  doubly 
fortunate  in  having  as  their  chief 
guest  speaker  the  then  Health 
Minister  Tony  Newton,  MP  for 
Braintree,  who  gave  chapter  and 
verse  on  the  Government's  plans. 

This  year,  with  hindsight,  the 
Conference  title,  if  it  had  one, 
would  have  been  "The  White 
Paper;  where  are  we  now' '  as  the 
three  main  speakers  all  took 
"Promoting  Better  Health"  as 
their  key  text.  For  the  most  part, 
the  speakers  provided  an 
interesting  day,  though  the  task  of 
following  Mr  Newton  was  a  hard 
one  for  young  local  Tory  David 
Amess. 

Much  of  the  detail  of  the  White 
Paper's  section  on  pharmacy  was 
prefaced  by  sentences  like  "when 
resources  permit"  and  "when 
funds  become  available",  but 
Basildon  MP  Mr  Amess  had  done 
his  homework  on  payments  under 
discussion. 

He  noted  that  nine  residential 
homes  in  Essex  are  running  pilot 
schemes  with  services  provided 
by  community  pharmacies  "and  I 
hope  there  will  be  more  to  follow", 
he  said. 

Mr  Amess,  a  former 
Parliamentary  Private  Secretary  to 
DHSS  Ministers  including  Mrs 
Edwina  Currie,  said  that  patient 
medication  records  were  "an 
essential  role"  for  pharmacists, 
given  the  increasing  numbers  of 
confused  elderly  people.  In  the 
last  10  years  life  expectancy  —  '  'a 


simple  test  of  the  quality  of  health 
care' '  —  in  the  UK  had  increased 
by  two  years,  to  78  for  women  and 
72  for  men,  he  said. 

Mr  Amess  said  he  had  also 
recently  been  responsible  for  co- 
ordinating MPs'  views  for  the 
Government's  NHS  review.  "The 
concensus  is  that  there  will  be 
evolution,  not  revolution,"  he  said. 
And  he  promised  to  get  some 
direct  answers  —  '  'not  waffle' '  — 
from  the  Government,  to 
questions  that  have  long  been 
asked  by  leading  pharmacists, 
such  as  its  intentions  regarding 
implementation  of  Section  66  of 
the  Medicines  Act,  and  why  the 
Government  will  not  take  steps  to 
ensure  more  economic  prescribing 
by  doctors. 

Mr  Amess  was  told  by 
contractors  at  the  meeting  that  the 
Royal  Pharmaceutical  Society  had 
long  been  campaigning  for  Section 
66  as  a  means  of  controlling 
standards  of  pharmacy  premises 
through  registration-  While 
Ministers  came  and  went,  the 
same  unhelpful  replies  came  out  of 
the  Department  of  Health.  The 
Section  had  been  included  in  the 
Act,  it  had  just  never  been 
implemented. 

Mr  Amess  said:  "I  want  a 
short  letter  setting  out  the  position 
and  I  will  get  an  intent  from  the 
Government." 

Addressing  the  same  session, 
Society  Council  Member  David 
Allen  took  the  opportunity  to 
repeat  the  concern  that  the 
Government's  views  on  the  need 
for  services  to  residential  homes 
do  not  go  far  enough. 

He  said  that  Essex 
pharmacists  were  in  the  forefront 


Basildon  MP  David  Amess  addresses  the  Conference,  flanked  by  LPC 
secretary  Miall  James  and  chairman  John  Parkinson 


of  providing  services  to  residential 
homes  but  he  reminded  Mr 
Amess  that  nursing  homes  and 
part  3  accommodation  should  also 
be  considered  as  suitable 
candidates  for  pharmacist  visits. 
"There  may  even  be  a  need  for 
greater  pharmaceutical 
involvement  in  these  homes,"  he 
said. 

The  Government's  view  of 
which  patients  pharmacists  should 
keep  medication  records  for  was 
also  too  restrictive.  "Not  all 
patients  on  long-term  medication 
are  confused;  look  at  diabetics  and 
hypertensives,"  he  said.  Mr  Allen, 
who  is  chairman  of  the  Society's 
Council  Community  Pharmacy 
Committee,  said  his  committee 
had  been  looking  at  patient 
medication  record  systems,  but 
had  yet  to  decide  what  sort  of 
information  pharmacists  would 
require.  "I  feel  that  the  Royal 
Pharmaceutical  Society  should 
possibly  recommend  a  system, 
though  some  Council  members 
see  this  as  a  commercial  decision. 
I  do  not;  pharmacists  need 
advice,' '  Mr  Allen  said. 

He  also  called  for  the 
Government  to  put  more  money 
behind  health  promotion  through 
the  "health  care  in  the  high 
street"  scheme.  The  volume  of 
leaflets  distributed  has  been 
phenomenal,  Mr  Allen  said.  But 
the  scheme's  success  brought 
problems.  '  'To  get  an  organisation 
to  participate  means  £15-20,000 
just  for  printing  the  leaflets.' ' 


The  meeting  heard  that  Family 
Practitioner  Committees  would 
like  access  to  the  information  on 
prescribing  habits  being  provided 
to  doctors  by  the  Prescription 
Pricing  Authority.  The  chairman  of 
Essex  FPC,  Major-General  R.P.W. 
Wall,  told  the  Conference  that  at 
present  FPCs  received  the 
information  but  passed  it  on 
unopened  to  the  individual 
doctors. 

But,  he  said,  for  FPCs  to  get 
involved  in  monitoring  GP 
prescribing  they  also  needed  to 
employ  qualified  medical  advice. 
And  he  drew  a  parallel  with  a  new 
pilot  study  Essex  is  undertaking 
with  the  appointment  of  four  dental 
practice  advisors  to  monitor  the 
work  of  dentists  in  the  county. 

Progress  on  funding  the 
developing  role 

In  his  address  to  the  afternoon 
session  of  the  Conference,  the 
secretary  of  the  Pharmaceutical 
Services  Negotiating  Committee, 
Steve  Axon  reviewed  progress  on 
funding  the  '  'developing  role' '  and 
the  emphasis  for  future 
negotiations. 

He  reminded  delegates  that 
the  financial  attrition  of 
pharmacies  dispensing  less  than 
16,000  scripts  a  year  under  the  — 
now  surely  mis-named  —  "new 
contract"  was  part  of  the  price 
paid  for  more  rational  location,  but 
it  was  those  savings  which  were 
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now  being  allocated  in  part  for 
residential  homes  and  patient 
medication  records. 

Mr  Axon  said  that  on  the 
whole,  the  "new"  contract  was 
working  well,  but  he  said  that 
PSNC  was  concerned  that  one 
FPC  in  the  North  of  England  does 
not  allow  pharmacists  to  sit  on  its 
pharmacy  practice  subcommittee 
because  it  says  LPC  nominees  are 
"interested  parties".  He  said 
PSNC  was  giving  full  support  to 
the  LPC  to  fight  the  FPC  decision 
and  ensure  cases  go  ahead  before 
the  full  PPSC. 

Mr  Axon  said  he  was 
concerned  to  hear  Mr  Amess  say 
that  the  Government  would  be 
reviewing  the  new  contract  in  the 
light  of  experience  to  see  if  more 
competition  is  required.  "You 
can't  have  competition  on  one 
hand  and  control  —  rational 
location  —  on  the  other.  This  is  the 
point  PPSCs  have  grasped,"  he 
said. 

Mr  Allen  had  mentioned  a  30 
by  half-hour  session  training 
package  being  developed  for 
pharmacists  providing  services  to 
residential  homes.  Mr  Axon  said 
that  there  was  no  question  of  an 
examination  at  the  end  of  the 
course,  which  would  be  self- 
assessment,  supplemented  by  day 
courses  to  which  pharmacists 
would  be  invited.  A  video  to  help  in 
training  for  residential  homes  work 
is  also  in  preparation  by  Dr  David 
Temple  of  the  Welsh  Education 
Committee. 

Mr  Axon  said  that  there  would 
also  be  a  training  package  for 
pharmacists  keeping  patient 
medication  records.  The  White 
Paper  talks  about  records  for  the 
"elderly  and  confused".  The 
definitions  must  be  right,  Mr  Axon 
said,  and  decisions  have  to  be 
made  about  what  information  will 
be  kept.  And  Mr  Axon  stressed 
that  community  pharmacists 
themselves  must  have  an  input,  so 
any  guidelines  produced  officially 
should  be  brief. 

Mr  Axon  responded  to  Major- 
General  Wall's  suggestion  that 
FPC's  should  take  on  doctors  to 
advise  on  economic  prescribing. 
'  A  doctor  can  only  be  of  real  use 
from  the  cost-effective  point  of 
riew  if  he  has  the  medical  profile  of 
:he  patient.  A  pharmacist  would  be 
i  much  more  appropriate  person 
:o  look  at  drug  costs,  cost-effective 
prescribing,  the  use  of  generics 
and  so  on,' '  Mr  Axon  said. 

Looking  to  the  future, 
'eimbursement  discussions  would 
ttean  changes  in  emphasis  from 
supply  to  service  functions,  Mr 
;\xon  said.  Pharmacy  had  gone 
further  down  the  road  to  the 
Government's  White  Paper  vision 
han  any  other  of  the  family 
practitioner  services.  "But  to  go 
jlown  the  way  is  one  thing,  to  get 
pore  money  for  it  is  another,' '  he 
•aid.  New  principles  might  not 
iiean  more  money,  but  a  review  of 
(he  way  the  money  is  distributed. 


Council  member David  Allen 


"We  can  look  at  allowance 
payments  and  then  build  up.  Drug 
cost  is  paling  into  insignificance 
with  only  5  per  cent  on-cost  and 
this  must  be  right  with  the  way  the 
role  is  moving.' ' 

Mr  Axon  said  that  overhead 
costs  were  one  thing  to  look  at. 
Space  dedication  to  the  extended 
roles  —  health  promotion, 
counselling  areas  —  was  one  way 
pharmacists  could  press  for 
specific  reimbursement. 

In  a  lively  question  session, 
Essex  LPC  chairman  John 
Parkinson  asked  why  LPCs  were 
seeing  greatly  increased 
contributions  to  the  Clothier 
Compensation  Fund.  Mr  Axon 
replied  that  the  figure  was  likely  to 
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PSNC  secretary  Steve  Axon 

continue  to  increase  over  the  first 
five  years  of  the  scheme  because 
the  compensation  payments  were 
spread  over  five  years.  Only  then 
would  doctors  losing  patients  begin 
to  drop  out  of  the  scheme,  and 
payments  would  steady- 
He  pointed  out  that 
pharmacies  were  winning  RDC 
cases  and,  for  each  new  pharmacy, 
large  numbers  of  patients  were  lost 
to  dispensing  doctors.  The 
numbers  of  patients  involved  when 
dispensing  doctors  gained  consent 
was  generally  less,  though  the 
number  of  pharmacies  affected 
could  be  one,  two  or  fifteen.  He 
urged  all  pharmacies  losing 
patients  to  make  claims:  "no 
matter  how  small,  the  money  is 
there". 


A  67  year-old  man  presents 
his  second  prescription  for 
this  new  drug.  He  says  that 
he  doesn't  like  his  new 
pills.  Not  only  is  there 
nothing  wrong  with  him  (he 
says)  hut  the  pills  give  him 
dizzy  spells  and  he  has 
fallen  two  or  three  times. 
His  GP  didn't  know  this.  He 
tells  you  that  he  switched 
his  patient  to  the  combined 
formulation  after 
stablising  him  on  the 
equivalent  doses  of  the 
component  drugs  several 
months  ago.  The  patient's 
blood  pressure  was  then 
controlled  quite  well. 


Questions 

1  What  is  the  likely  cause  of  this 
man's  symptoms 

2  Why  should  atenolol  and 
nifedipine  be  combined? 

3  What  could  be  one  explanation 
for  these  events? 

4  What  action  do  you  suggest? 

Answers 

1  In  the  absence  of  predisposing 
medical  conditions  it  is  most  likely 
that  excessive  hypotension  can 
explain  this  man's  dizzy  spells 
which,  in  turn,  lead  to  falls.  The 
problem  will  be  particularly 
noticeable  when  he  rises  from  a 
chair  or  from  bed,  when  his  blood 
pressure  will  not  adjust  quickly 
enough  to  respond  to  the  change  in 
posture.  There  seems  little  doubt 
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that  the  dose  of  antihypertensive  is 
too  high. 

2  Atenolol  and  nifedipine  together 
exert  a  greater  hypotensive  effect 
than  either  drug  alone,  even  if  that 
drug  is  given  in  a  higher  dose. 
About  two-thirds  of  patients  will 
respond  to  either  nifedipine  (up  to 
80mg  daily)  or  atenolol  (up  to 
lOOmg  daily)  alone.  Of  the 
remainder,  most  will  achieve 
adequate  control  with  20mg  of 
nifedipine  plus  50mg  of  atenolol 
daily. 

3  This  man's  problems  started 
only  when  he  was  placed  on  the 
fixed  formulation  although  he 
apparently  tolerated  the  two  drugs 
when  they  were  prescribed  in 
separate  formulations  at  the  same 
doses.  This  paradox  could  be 
explained  by  poor  compliance  and 
this  man's  attitude  to  his  treatment 
suggests  this  may  be  the  problem. 
In  fact,  he  had  never  taken  the 
nifedipine  which  the  GP  had  added 
to  his  atenolol  several  months  ago. 
At  that  time,  he  wasn't  taking  the 
atenolol  regularly  and  his  blood 
pressure  seemed  high.  Now  when 
he  takes  the  fixed  formulation  the 
increased  hypotensive  effects  of 
the  combination  become  apparent. 
Excessive  hypotension  is  more 
common  when  nifedipine  is  added 
to  established  treatment  with 
atenolol  than  vice  versa. 

4  The  root  cause  of  this  man's 
symptoms  is  his  poor  compliance, 
a  problem  he  shares  with  25-70  per 
cent  of  other  patients  taking 
antihypertensive  drugs.  In 
consultation  with  the  GP,  you 
should  ensure  that  he  understands 
the  importance  of  adequate  blood 
pressure  control.  His  treatment 
needs  must  be  reassessed,  so  he 
should  be  given  atenolol  alone  and 
monitored  for  the  next  few 
months,  with  checks  on  his 
compliance. 
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Getting 
together  on 
generic  OPs 

I  refer  to  the  remarks  made  by 
Stephen  Axon  of  the  PSNC  on 
generics  in  original  packs  quoted 
in  your  issue  of  October  15. 

Mr  Axon  refers  to  "the 
generic  houses  (getting)  their  act 
together  to  supply  standard 
generic  packs  . . . . "  This  is  exactly 
what  has  happened  and  is 
happening.  The  five  largest 
suppliers  of  generic  medicines  in 
the  UK  met  under  the  auspices  of 
the  ABPI  and  agreed  not  only 
among  themselves  but  also  with 
the  originating  proprietary 
companies  what  the  pack  sizes 
should  be.  The  only  exception 
relates  to  penicillin,  of  which 
Kerfoot  is  the  largest 
manufacturer  in  the  UK.  Also  in 
the  case  of  this  product,  though, 
the  pack  size  was  determined  by 
the  most  frequent  mode  of 
prescribing.  The  industry,  in 
other  words,  most  decidedly  has 
got  its  act  together. 

Certainly  the  fact  that  Thomas 
Kerfoot  has  been  the  first  to 
launch  these  new  packs  should  not 
delay  the  introduction  of  an 
appropriate  Drug  Tariff  price.  We 
feel  confident  that  the  other 
companies  will  not  be  too  far 
behind. 

The  DoH,  ABPI,  GPs,  patient 
organisations  and  retail 
pharmacists,  are  all  known  to  be  in 
favour  of  original  pack  dispensing. 
The  extension  of  this 
development  into  the  traditional 
generic  market  has  been  long 
awaited,  and  a  large  number  of 
pharmacists  are  already  voting 
with  their  feet.  It  would  seem  a 
great  pity  that  having  produced 
something  that  Government, 


industry  and  the  patient  wants,  it 
is  only  the  question  of 
reimbursement  that  is  delaying 
the  full  entry  of  OPs  of  the 
established  generics  into  the 
market,  with  all  the  obvious 
advantages. 


D.R.B.  Bowser 

Sales  &  marketing  director 
Kerfoot  Pharmaceuticals 


A  blueprint 
for 

supervision? 

If  the  long  involved  rigmarole  of 
dispensing  prescriptions,  as 
outlined  by  Dr  Hopkin  Maddock  in 
C&D,  October  1,  has  any 
connection  with  the  Council's 
official  view  one  can  sympathise 
with  the  disatisfaction  expressed 
by  John  Davies  of  the  RPA. 

If  I  were  to  adopt  the 
suggestions  laid  down  by  Dr 
Maddock  I  would  have  a  queue 
into  the  street  and  questions 
would  soon  be  asked  by  those 
waiting  as  to  the  nearest 
pharmacy  adopting  a  speedier  and 
more  efficient  approach  to 
dispensing.  I  would  shortly  be  left 
with  a  reduced  dispensing 
business  and  would  then  have  to 
concentrate  on  the  less  important 
things  such  as  selling  exercise 
sandals  and  suntan  preparations  in 
order  to  make  a  living! 

I  would  also  like  to  point  out  to 
Dr  Maddock  that  there  is  only  one 
qualification  and  that  is  the  one 
necessary  to  operate  a  pharmacy. 


Maurice  Jackson 

Secretary,  Somerset  LPC 


Mr  Kick  Williams  of  Countercall  presents  Mr  Shah  (left)  ofAshleys 
Pharmacy,  High  Street,  Hoddesdon,  with  his  tickets  for  a  luxury 
weekend  in  Paris.  Mr  Shah  won  the  Countercall  Ltd  Inecto  haircare 
prize  in  the  Countercall  free  prize  draw  at  Chemex  recently 


Best  of  both 
worlds? 

It  was,  as  ever,  interesting  to  read 
your  report  of  the  annual 
conference  of  LPC  (C&D, 
Octobers). 

There  is  Mr  Tim  Astill  with  his 
feet  firmly  planted  on  the  ground 
recognising  the  supervision 
problem.  Apparently  chemists 
should  be  able  to  individually 
decide  how  much,  if  any, 
dispensing  should  be  supervised. 
That  way  they  can  enjoy  the  best 
of  both  worlds  without  fear  of 
criticism.  As  Mr  Davies,  RPA, 
may  say,  that  has  all  the  smells 
and  dangers  of  bodge  about  it! 

And,  the  Lines  LPC  secretary 
expounds  on  the  one-mile  limit 
and  the  benefits  expanding  it  will 
give  to  our  patients.  Such 
benefits,  perhaps,  of  being  able  to 
leave  the  sick  bed  to  visit  the 
chemist  three  miles  away  for  a 
prescription  instead  of  receiving  it 
"in  toto"  from  the  doctor  at  the 
time  of  his  visit.  The  benefit  of 
searching  for  a  chemist  at 
weekends  and  Bank  Holidays 
when  the  only  rural  chemist, 
perhaps  ten  miles  away,  is  firmly 
closed.  The  benefit,  and 
inefficiency,  of  finding  a  chemist 
and  persuading  him  to  '  'extend  his 
domiciliary  service"  and  deliver 
items  on  a  20  mile  round  trip 
several  times  a  weekend.  By  all 
means,  Mr  Baumber,  use  this  as 
a  "bargaining  counter" .  It  will  be 
about  as  effective  as  fool's  gold  in 
a  mint! 


David  Roberts 

Chairman,  Dispensing 
Doctors'  Association 


Maxolon 

Beecham  Research  Laboratories 
have  asked  us  to  point  out  the 
recommended  dose  for  Maxolon 
SR  in  adults  is  one  capsule  twice 
daily,  and  not  three  times  daily  as 
could  be  implied  from  the 
prescribing  information  in  section 
1 A  of  the  October  issue  of  MIMS. 


Lois  Hall 

Assistant  editor,  MIMS 


For  Tebbit . . . 

A  script  has  today  been  presented 
to  me  for  the  supply  of  BMX 
bloodstrips,  for,  presumably,  a 
clear  case  of '  'on  yer  bike" . 


M.J.  Hughes 

Lincoln 
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Kerfoot  on 
the  mend? 

Thomas  Kerfoot  report  that  a 
£507,000  loss  last  year  has  been 
converted  to  a  £480,000  pre-tax 
gain  in  the  first  six  months  of  this 
financial  year.  Turnover  is 
reported  to  be  up  by  1 1  per  cent  at 
a  comparative  figure  of  £8. 6m. 

This  success  is  attributed  to 
traditional  quality  and  service 
together  with  the  ability  to 
introduce  new  products  rapidly. 
The  new  range  of  generic  blister- 
packs  is  said  to  be  selling  in  excess 
of  expectations. 


Atlds  in  £4ih 
takeover 

Atlas  Cosmetics  have  been 
acquired  by  venture  capital  group 
3i,  supported  by  the  management 
team  in  a  £4m  deal. 

Atlas  Cosmetics,  formed  in 
1926,  currently  have  around  60 
per  cent  of  the  UK  cosmetic  pencil 
market,  supplying  major 
companies  such  as  Cheseborough 
Ponds,  Rimmel,  Max  Factor, 
Helena  Rubinstein  and  Boots. 


BRIEFS 


Henleys  of  Hornsey  Ltd  will  reopen  on 
October  24  at  their  new  address :- 
Brownfields,  Welwvn  Garden 
City,  Herts,  AL7  IAN.  Tel:  0707 
333164. 

Farillon  Ltd  have  been  appointed 
sole  agent  UK  distributors  for 
Scotia  Pharmaceuticals,  a  new 
division  of  Efamol  Holdings  pic 
formed  to  market  a  new  evening 
primrose  oil  prescription  line. 
(See  p718  for  details).  Farillon 
Ltd.  Tel:  04023  71136. 


Crosspharma  Ltd  Belfast  are  offering  a  range  of  some  20  generic 
pharmaceuticals  to  retail  pharmacies  and  hospitals  in  Northern 
Ireland.  The  company  intends  to  supply  the  remainder  of  the  UK 
market  shortly.  Robert  Agnew,  area  manager,  is  pictured  above  left 
with  Cvril  Maxwell  (right).  Crosspharma  Ltd,  20  Dune  rue  Road, 
Duncrue  Industrial  Estate,  N.  Belfast.  Tel:  0232  776877 


HR  fall  to  LOreal 


L'Oreal  have  acquired  Helena 
Rubinstein,  adding  £925m  to  their 
world  leading  sales  of  £1 .85bn. 

The  French  cosmetics  group 
whose  brands  include  Lancome, 
Guy  Laroche  and  Cacharel  was 
already  associated  with  Helena 
Rubinstein  in  having  the 
marketing  rights  of  their  products 


in  South  America  and  Japan. 

Helena  Rubinstein  was  owned 
by  private  US  business  investors 
having  previously  been  part  of  the 
Colgate-Palmolive  empire. 

L'Oreal,  who  have  interests  in 
French  television,  publishing  and 
pharmaceuticals,  have  not 
disclosed  the  purchase  price. 


Venture  capital  from  3i 


Venture  capital  group  3i  have 
launched  a  new  fund  for  retailers, 
aimed  at  the  development  of 
existing  small  chains,  or  for 
groups  of  people  with  a  track 
record  of  developing  multiples. 

This  does  not  exclude  smaller 
or  individually  led  proposals,  but 
applicants  must  show  they  are 
experienced  in  the  field  of  the 
proposal,  say  3i. 

Jonathan  Bliss,  fund  manager, 
says:  "As  well  as  providing  a 
completely  flexible  range  of  loan 
or  equity  investments ,  we  have  a 


number  of  investment  and 
property  specialists,  and  our 
corporate  finance  division  is  able 
to  advise  on  mergers  or 
acquisitions." 

3i  also  have  a  directors 
resource  scheme  which  can 
provide  specialist  non-executive 
directors. 

The  terms  of  the  financial 
package  depend  on  the  proposal, 
but  generally  any  loans  would  be 
over  10  or  15  years  at  bank  rate 
plus  2-3  per  cent  and  would  not 
involve  personal  guarantees. 


Diagnostic 
bid  by  Bayer 

Bayer  say  their  acquisition  of  US- 
based  Cooper  Technicon  will 
make  them  the  second  largest 
company  in  the  world  in  the 
diagnostics  field. 

Miles  Inc,  Elkhart,  a 
subsidiary  of  Bayer  USA  Inc, 
Pittsburgh,  have  signed  an 
agreement  with  the  Cooper 
Companies  Inc  of  Palo  Alto, 
California,  for  a  100  per  cent 
takeover  of  the  stock  of  Cooper 
Technicon  Inc,  New  York. 

The  transaction  involves 
approximately  £275m  including  a 
cash  purchase  price  for  all  issued 
and  outstanding  shares  of 
Technicon  of  about  £117m. 
Technicon's  outstanding  debt  of 
£158m  will  also  be  paid  off. 

The  deal,  subject  to  approval 
of  Cooper  shareholders  and 
"appropriate  regulatory 
agencies",  is  expected  to  be 
completed  at  the  end  of  the  year. 

Technicon  makes  diagnostic 
systems  and  reagents  used 
primarily  in  hospitals  and  large 
commercial  clinical  laboratories. 

Technicon  and  Bayer's 
combined  sales  of  diagnostics  are 
valued  at  around  £550m. 


IUD  claims 

Women  in  Britain  who  claimed  to 
have  suffered  injury  after  using 
the  Dalkon  shield  intra-uterine 
device  may  receive  their  first 
compensation  payments  next 
year,  according  to  a  report  in  the 
Financial  Times  last  week. 

The  money  is  to  come  from  a 
fund  to  be  set  up  as  part  of  a 
proposed  package  from  American 
Home  Products  for  the  A.H. 
Robins  takeover  in  the  US,  which 
not  yet  complete. 


For  First  Class  Quality  &  Value,  the  choice  is  £^titie**  itself! 


COMPRESSION 
HOSIERY 


Complete  Made-to-Measure  service  in 
traditional  qualities  including 
Flatbed  Knit,  One  Way  Stretch  and 
Nylon  Net. 


•  Stock  Belts  (abdominal  &  spinal) 
9  Elastic  Band  Trusses 

•  Jock  Straps    ©Athletic  Slips 

•  Stockinette  Bandages  D.T. 


DRUG  TARIFF  COMPRESSION  HOSIERY  IN  BELOW  KNEE  AND  THIGH  STYLES  -  CLASSES  I,  II  &  III. 


HEALTHCARE 
PRODUCTS 


E .  SALLIS  LIMITEP    Waterford  St. ,  Old  Basford,  Nottingham  NG6  ODH    0602  787841/2 
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BUSINESS  NEWS 


Tories  hoping  for 
private  Bill  on  Sunday 
trading? 


Fisons 
complete 
Pennwalt  deal 

Last  Monday  Fisons  completed 
their  takeover  of  the 
pharmaceutical  division  of 
Pennwalt  Corporation  in  the 
United  States,  for  £441m  —  £19m 
less  than  first  agreed. 

The  price  was  reduced 
because  of  Fisons'  "concerns 
over  the  value  "  of  a  subsidiary  — 
Pharmasol  Corporation  —  which 
specialises  in  filling  and  packaging 
aerosol  products. 

A  Fisons  spokesman  said: 
"Since  the  agreement  was 
announced  in  August  a  detailed 
examination  of  the  business 
confirms  that  we  have  made  a 
very  good  acquisition  which  will 
reinforce  our  success  in  the  US 
and  accelerate  growth  plans. ' ' 


1992  Monitor 

"1992  —  Single  Market  Monitor' ' 
is  a  monthly  newsletter  which  has 
been  launched  by  Tolley 
Publishing.  It  aims  to  provide 
directors  and  senior  managers 
with  information  on  how  to  defend 
markets  or  expand  into  those  now 
opening  for  the  first  time.  The  first 
year's  subscription  is  at  a  reduced 
rate  of  £65  (saving  £20)  and  comes 
with  a  two-month  money  back 
guarantee.  Details  from  Tolley 
Publishing  Co  Ltd,  Tolley  House, 
17  Scarbrook  Road,  Crovdon, 
Surrey  CRO  1SQ. 


Sales  steady 

The  strong  retail  growth  is  over, 
but  sales  are  still  well  up  on  1987 
volumes  and  a  similar  growth  rate 
is  expected  this  month,  according 
totheCBI. 

The  CBI  distributive  survey 
comments  that  the  moderation  in 
sales  growth  reflects  the  impact  of 
higher  mortgage  rates.  Chemists, 
household  textiles,  furniture  and 
carpet  shops  were  said  to  be  the 
most  positive  about  sales  in 
October. 


P.  Leiner  Nutritional  Products  Corp,  a  US 

company  in  which  Booker  have  a 
49  per  cent  interest,  are  to  acquire 
Freshlabs,  a  owned  vitamin  and 
dietary  supplements 
manufacturer  based  at  Warren, 
Michigan.  Freshlabs  produce 
private-label  and  Naturite  brand 
products  and  are  a  major  supplier 
of  bulk  tablets.  Leiner  became  one 
of  the  largest  suppliers  in  the  US 
after  acquiring  Vita-Fresh  Co  of 
California  in  February. 


The  Government's  reluctance  to 
initiate  any  new  steps  to  reform 
the  law  on  Sunday  trading  was  re- 
affirmed by  Mr  Timothy  Renton, 
Home  Office  Minister,  during  the 
Conservative  Party  Conference  at 
Brighton  last  week. 

But  his  clearly  stated  personal 
preference  for  amendment  of  t\e 
Shops  Act  to  permit  total 
deregulation  for  half  day  Sunday 
trading  could  well  be  embodied  in 
a  private  member's  Bill  in  the  new 
parliamentary  session  due  to  open 
next  month. 

Then  the  Government  could 
remain  officially  neutral,  and  if  the 
Bill  were  to  suffer  the  same  fate  as 
the  measure  it  introduced  in  1986 


Sunday,  October  23 

Northern   Scottish   Branch,  RPSGB. 

Postgraduate  Centre,  Raigmore 
Hospital,  Inverness  at  9.45am. 
Postgraduate  refresher  course  on 
"Injuries,  dressings  and  feet".  Talks 
include  "Sports  injuries"  by  Dr  C. 
Setter,  and  "Modern  Dressings"  by 
DrS.H.  Musse.  Lunch  is  provided. 

Monday,  October  24 

Weald  of  Kent  Branch.  RPSGB  joint  meeting 
with  CPs.  Tunbndge  Wells  Postgraduate 
Centre,  Kent  &  Sussex  Hospital  at 
7.15pm  (sherry  reception).  Talks 
include:  "Better  provision  of 
information  to  patients  about  their 
medicines"  by  Mrs  B.J.  Rankin; 
"Generic  substitution"  by  Mr  R. 


—  defeated  on  its  second  reading 
in  the  Commons  when  more  than 
70  Tory  backbenchers  rebelled  — 
ministers  would  be  able  to  disclaim 
responsibility. 

Opponents  to  change  of  the 
existing  law  quoted  a  recent 
survey  published  in  Woman 
covering  a  13,000  sample  which 
produced  a  clear  "no"  to  the 
question  "Would  you  like  to  do 
more  shopping  on  Sundays?" 

Ministers  have  also  been 
reminded  that,  according  to  the 
Institute  of  Fiscal  Studies,  over 
the  long  term  deregulation  would 
lead  to  many  smaller  shops  closing 
and  their  market  share  going  to 
the  large  multiples. 


Thomas;  and  "Product  liability  and  the 
Consumer  Protection  Act"  by  Mr 
David  Massam. 

Tuesday,  October  25 

Barking  Branch,  RPSGB.  The  Academic 
Centre.  Old  Church  Hospital,  Romford 
at  7.30pm  for  8pm  "Benzodiazepine 
prescribing  —  Use  and  Abuse ' ' ,  and  A 
forum  discussion  involving  a  member 
of  the  Benzodiazepine  Action  Group,  a 
GP  and  a  pharmacist.  Buffet  available 
from  7.30pm. 

Dumfries  Branch,  RPSGB.  Dumfries  & 
Galloway  Royal  Infirmary  at  7.30  for 
8pm.  "Response  to  symptoms/health 
education  in  community  pharmacy." 
Speaker  Dr  Alison  Morley. 
Leicestershire  Branch,  RPSGB.  Lecture 
Theatre,   Postgraduate  Medical 


Hazards  to 
health 
controls 

Far-reaching  regulations  to 
protect  people  exposed  to 
hazardous  substances  will  come 
into  force  on  October  1,  1989. 
The  Regulations  include,  among 
others,  codes  of  practice  for 
"Control  of  substances  hazardous 
to  health"  and  "Control  of 
carcinogenic  substances" ,  both  of 
which  relate  to  pharmaceutical 
operations. 

The  Regulations  present  a 
new  approach  in  requiring 
employers  to  assess  the  health 
risks,  to  put  controls  in  place  and 
to  monitor  the  effectiveness  of 
these  controls.  Specific  duties  are 
also  placed  on  the  self-employed 
and  employees. 

Exposures  to  dusts,  micro- 
organisms and  toxic  substances 
absorbed  by  inhalation  or  skin 
contact  are  all  covered  by  these 
new  regulations.  Control  of 
Substances  Hazardous  to  Health 
Regulations  SI  1988,  (No  1657; 
HMSO  or  booksellers,  £3.30). 

Chemists 
lose  out  on 
toiletries 

Chemists  have  let  toiletries  worth 
some  £lm  in  sales  a  year,  slip 
through  their  fingers,  says  a 
report  from  Verdict  Research. 

Drugstores  have  increased 
toiletry  sales  five  times  faster  than 
chemists  since  1980  and  now  have 
15  per  cent  of  the  market.  '  'This 
share  will  continue  to  grow, ' '  say 
Verdict.  Chemists  are  advised  to 
expand  their  health  care  role,  as 
their  retail  role  is  declining. 


Centre,  Leicester  Royal  Infirmary  at 
8pm.  "Lipids,  heart  disease  and  all 
that"  —  speaker  Dr  Tony  Winder, 
chemical  pathologist. 

Wednesday,  October  26 

West  Metropolitan  Branch,  RPSGB. 

Physiology  Lecture  Theatre,  St 
Mary's  Hospital  Medical  School, 
Norfolk  Place,  London  W2  at  7.30pm. 
coffee  and  sandwiches  will  be  available 
from  6 .4  5pm .  "  A  ne w  approach  to  the 
treatment  of  hvpertension",  speaker 
Prof  P. S.  Sever,  MA. 

Thursday,  October  27 

Anglia  Regional  Committee,  RPSGB.  Meeting 
at  University  Arms  Hotel,  Cambridge 
at  7pm. 


ICI's  new  £8. 5m  toxicology  and  biotechnology  research  facility  at 
Alderley  Park,  Cheshire,  has  been  opened  by  the  Rt  Hon  Lord  Jellicoe, 
chairman,  Medical  Research  Council  (left).  Dr  Iain  Purchase, 
director  of  ICI's  central  toxicology  laboratories  (centre),  and  Dr  Peter 
Doyle,  deputry  chairman  and  technical  director  IC I  Pharmaceuticals 
are  also  pictured 


COMING  EVENTS 
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Swaddlers 

The  UK's  largest  manufacturer  of  disposable  nappies  whose  expansion  has  recently  been  accelerated  by  the  launch 
of  the  TOGS  brand,  require  for  their  Chemist  and  Drugstore  trade  sector: 

KEY  ACCOUNT  MANAGER  -  North 

(based  preferably:  Lancs/Yorks/North  Midlands) 

KEY  ACCOUNT  MANAGER  -  South 

(based  preferably:  South  Midlands/Beds/Bucks/Oxon) 

Applicants  for  these  exciting  new  roles  should  possess  at  least  3  years  selling  experience  in  an  associated  FMCG  environment 
and  a  sound  working  knowledge  of  the  Chemist/Drugstore  trade.  In  addition,  above  average  academic  achievement  and  good 

communication  skills  are  essential. 

These  very  challenging  positions  would  be  the  perfect  stepping  stone  into  management  and  for  the  candidate  who  can 
demonstrate  initiative  and  drive,  offers  excellent  prospects  for  further  advancement  in  an  increasingly  expanding  professional 

sales  team. 

Reporting  to  the  Trade  Sector  Sales  Manager  the  successful  applicant  will  be  rewarded  with  a  competitive  salary,  bonus  scheme, 

company  car  and  25  days  annual  holiday. 

Please  apply  in  writing  and  enclose  current  CV  quoting  reference  No  CD/ 100  to:— 
Christopher  Johnson,  Trade  Sector  Sales  Manager 
SWADDLERS  LTD, 
7  Delaware  Drive,  Tongwell,  Milton  Keynes,  MK15  8HG. 


LABELS 


I  A  FULL  RANGE  OF  COMPUTER 
LABELLING  SYSTEMS 

i  PATIENT  MEDICATION 
RECORD  LABELLING 

Either  full  system  or  program  only 

I  FREE  DIRECT 

ORDER  ENTRY  TO  VeStriC 


Contact  David  Coleman  or  Mike  Spnnce  MPS , 
tor  a  demonstration  or  trial 
PARK  SYSTEP/.o  LTD 

1 83  Great  Howard  Street,  Liverpool  L3  7DL 
Telephone  051  298  2233 


-A 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 


John  Ricliarclion 
Computers  Ltd 

JfiHIHk   ,sB  HhB  Pharma(  V  Labelling 


flHf  ►  In  Auto-Order  Stock  Control 

H|ffi       In  Customer  Service 

.    h  t  mi  nis  Development 

Full  patient  r 

ecords 

with  drag  interactions 

FREEPOST,  Preston  PR 5  6BR  Telephone:  (0772)  323763 
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LABELS 


QUALITY  LABELS  delivered  in  14  DAYS* 

^1  OR  NO  CHARGE — 
I  That's  the 

I         PARK  PRINTING  PUDGE 

I    PARK  PRINTING,  183  GREAT  HOWARDSTREET 


SHOPFITTINGS 


uvf,'ffiK  051.298  2233 

#  OFHR  APMif  S  TO  O.K.  MAMUNO  ONIf:  WW7TIN OCMIU  PdOVIOf D. 


BUSINESS  OPPORTUNITIES 


THINKING  OF 
MERGING, 
DEVELOPING  OR 
SELLING  YOUR 
BUSINESS? 


We  have  an  excellent  record  of  business  start- 
ups particularly  in  selling  to  the  retail 
pharmacy  trade.  We  offer  a  unique  service 
which  could  be  applied  to  your  business. 


If  you're  a  distributor  or  small  manufacturer 
selling  to  the  Retail  Pharmacy  trade  and 
you're  thinking  of  merging  or  selling  your 
business,  then  why  not  contact  the  Managing 
Director  to  arrange  a  confidential  discussion. 


All  correspondence  treated  in  the  strictest 
confidence  to:  Dept  IR,  PO  Box  1077, 
Hoddesdon,  Herts  EN  11  8QR. 


FINANCE 


PURCHASE  NEW,  OR  EXPAND 
YOUR  EXISTING  PHARMACY 

Up  to  100%  Finance  available  (subject  to 
status) 

Telephone:  0784  62822  and  ask  for 
Stanley  Blum  PHc  MR  PharmS. 

business  co-ordinator  in  association  with 
LP. A.  Limited  (FIMBRA  member) 


Shopfitting  styles 
for  modern  selling 


*  Individual  styling 

*  Attractive  designs 

*  System  based 

*  Unsurpassed  quality 

*  Limitless  choice  ot  finishes 


*  Dispensary  fittings 

*  Incredible  space  saving 

*  Easy  access  and  vision 

*  No  lamming  No  fall  out 

*  Competitive  prices 


a 


Apeils  Systems  Limited, 
Unit  P,  Kmgsway  Ind.  Estate 
Kmgsway,  Luton,  Beds  LU  1  1LP 
Telephone:  Luton  (0582)  4571 1  1 


APEILS 


Umdasch 


FAMA 


marspec 

\ib!shopfittino  ltd 


A  complete  shopfitting  and  design  service,  at 
competitive  prices  for  the  pharmacist. 


Southern  Office: 

Unit  4b, 
Grace  Road, 
Marsh  Barton, 
Exeter,  Devon 
Tel:  0392  216606 


Northern  Office: 

4  Prestwood  Court, 
Leacroft  Road, 
Risley,  Warrington, 
Cheshire 

TpI:  0925  827292 


IEXDRUM 

l—STOREFITTERS-J 


0626  •  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


king  Charles  »usiness  park,  old  newton  (oao  meatmheid  devon  tqij  6UT 


Lux  Li 


,UX  LINE 

SHOPFITTERS  FOR  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS,  SHOPFRONTS, 
ELECTRICAL,  FINANCE,  NPA  &  NUMARK  APPROVED. 

LUXLINE  LTD    so  C0NTACT  us  N0W 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS.  TEL:  0525-381 356 


MANAGEMENT  SERVICES 


AT  LAST! 


NOW  YOU  CAN  RUN  ALL  YOUR  SYSTEMS  ON 

ONE  COMPUTER 

EPoS  •  LABELLING  • 
PATIENT  RECORDS 

WELL  PROVEN  RANGE  OF  REAL  TIME  SYSTEMS 
ALREADY  USED  IN  SINGLE  SHOPS,  MULTIPLE 
BRANCHES,  MAIN  BRANCHES  AND  WAREHOUSES. 

details  from  FAIRSCAN  on  042-128-3077 
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PRODUCTS  &  SERVICES 


ORAL  ABEL  PC 

"The  Ultimate  in  pharmacy  labelling..." 

"Versatile"  "Uncomplicated" 
"IBM  PC  Compatible"  "Quality  Software" 


NOW:  also  available  with  patient  records 


H>0 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester  M25  8WB. 
ENQUIRIES:  061-773  7909 


PRODUCTS  &  SERVICES!  STOCK  WANTED 


NEON  WINDOW 
PRESCRIPTION 

SIGNS  (&  Others) 

Faylite  Ltd. 
5  Meeting  House  Lane, 
Berks  well,  Warwickshire. 
021-3591934. 


RETAIL  GROUP 

wants  regular  supplies 
of  better  quality  fashion 
costume  jewellery  (no 
rubbish). 


Telephone: 
0254  395233 


STOCK  FOR  SALE 


STOCK  FOR  SALE 


FOR 
PRICE  LIST 

QUOTES 
GENERAL  ADVICE 

PLEASE  CONTACT 
MERVYN  GREEN  MPS 


EURIMPHA 


UNIT  A6.  83  COPERS  COPE  ROAD 

BECKENHAM,  KENT  BR3  1  NR 
TEL:  Ol  658  2255  TELEX:  263832 
FAX:  Q1  658  868Q 


MANY  SPECIAL  OFFERS 
THIS  MONTH 


A  &  G    IMPORTS  LIMITED 

Unit  11.  Treadaway  Technical  Centre 
Treadaway  Hill.  Loudwater.  High  Wycombe 
Buckinghamshire  HP10  9RS 
Telephone  (0628)  810404 
Telex  846901  ANG  G  Fax  (0628)810225 


Established  since  1982,  specialising  in  the  supply  of  "Fine  French  Fragrance"  to 
both  the  retail  and  wholesale  trade,  A  &  G  Imports  has  grown  to  be  one  of  the 
largest  suppliers  in  the  UK. 

With  a  range  now  in  excess  of  2000  references  we  can  offer  delivery  normally 
within  48  hours  anywhere  on  the  UK  mainland  (subject  to  availability),  carriage 
paid  on  orders  over  .£200. 

If  you  would  like  one  of  our  salesmen  to  contact  you,  or  receive  a  current  price  list 
and  colour  catalogue  please  call  us  on:- 
(0628)  810404,  or  by  fax  on:  (0628)  810225 


Visitors  welcome  by  appointment  only. 
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OUT  PEOPLE 


En  route  \o  tons 


Ramsgate  pharmacist  Derek 
Evans  and  11  fellow  Round 
Tablers  are  taking  part  in  a  four- 
day  sponsored  cycle  this  weekend 
to  Paris  to  help  raise  £3,000  for 
local  special  care  baby  units. 

Neither  Derek,  who  owns 
Court's  Pharmacy  in  Grange 
Road,  Ramsgate,  nor  any  of  the 
other  fundraisers  have 
undertaken  serious  cycling 
before.  However,  they  have  been 
training  and  are  now  managing  60 


miles  a  day  with  longer  runs  at 
weekends,  and  are  confident  they 
will  complete  the  300  miles  from 
Ramsgate  to  Paris  in  the  four 
days. 

French  Round  Tablers  are 
providing  overnight 
accommodation.  The  cycles  and 
support  vehicle  have  been  given 
by  local  businesses.  And  since  Mr 
Evans  is  a  Vantage  chemist  he  and 
his  fellow  riders  will  be  sporting  a 
Vantage  strip. 


The  Merrell  prize  of  £20  for  best  student  to  complete  the  NPA  staff 
training  course  for  June,  being  presented  to  Rachelle  Murray  of 
Cambridge  by  Peter  Coe  (right)  of  Merrell  Dow,  and  receiving  her 
certificate  from  Andrew  Peat  (to  her  right),  NPA  assistant  training 
officer,  with  proprietor  Jeffery  Gregory  supervising 


Action  on  decibels 


A  Nottingham  drugstore 
proprietor  who  has  invented  a 
nasal  dilator,  which  he  says  has 
helped  nearly  2,000  snorers,  is 
keeping  the  project  small  to 
prevent  it  interfering  with  his 
regular  work. 

Part-time  inventor  Alan 
Walters,  of  Pricewise  in  Wollaton, 
manufactured  the  snore  spring 
himself  after  receiving  training 
from  a  local  engineer.  He  has  been 
approached  by  other 
manufacturers  who  have  failed  to 


convince  him  of  their  ability  to 
manufacture  at  a  sensible  price. 

Among  his  devotees  is  Mr  Mel 
Switzer,  of  Southampton,  whose 
snores  have  reached  a  deafening 
82  dec'bels,  and  several  ENT 
specialists  have  recommended 
the  snore  spring  to  patients. 

A  number  of  chemists  sell  the 
snore  spring  (retail  £3.50,  mail 
order  £4.50)  and  Alan  says  he  is 
pleased  to  accept  trade  enquiries, 
at  Pricewise,  173  Bramcote  Lane, 
Wollaton,  Nottingham  NG8  2QJ. 


Sir  James  is  a 
Nobel-man 

Scottish  pharmacologist  Sir  James 
Black  is  one  of  three  scientists  this 
week  awarded  the  Nobel  Prize  for 
their  discoveries  of  "important 
principles  for  drug  treatment' ' . 

Sir  James  was  recognised  for 
his  work  in  developing  two  distinct 
receptor  antagonists.  In  1964  he 
and  a  team  of  chemists  developed 
the  first  clinically  useful  beta- 
receptor  blocking  drug 
propranolol  which  was 
subsequently  marketed  by  ICI. 
Then  in  1972  he  characterised  a 
new  group  of  histamine  receptors, 
the  H2  receptors,  and 
subsequently  developed  the  first 
clinically  useful  H2  receptor 
antagonist  cimetidine ,  opening  up 
a  new  method  of  treating  peptic 
ulcers. 

Earlier  this  week  on  hearing 
the  news  Sir  James  told  the  Daily 
Express  he  felt  completely 
shocked  and  added  that  he  wished 
the  prize  was  a  team  award 
because  so  many  others  had 
contributed  to  his  work. 

Sir  James  currently  works  in  a 
research  post  at  King's  College 
Hospital  in  London. 

The  two  other  Nobel  Prize 
winners  are  Americans  Dr 
George  Hitchings  and  Gertrude 
Elion  who  have  collaborated  since 
1945  developing  a  variety  of 
antimetabolite  drugs. 

Much  of  their  work  was  done 
while  at  Burroughs  Wellcome  in 
the  US.  During  1950-51  they 


developed  thioguanine  and 
6-mercaptopurine  and  the 
antimalarial  pyrimethamine.  In 
1957  they  developed  azathioprine 
followed  by  allopurinol  in  1963. 
They  also  discovered  that  the 
chemotherapeutic  effects  of 
pyrimethamine  and  trimethoprim 
are  enhanced  by  sulphonamides. 
And  a  recent  successful 
application  of  their  research  ideas 
is  exemplified  by  acyclovir. 

Dr  Hitchings  joined  Burroughs 
Wellcome  in  1942  and  retired  from 
full  time  work  with  the  company  in 
1975  as  its  vice-president  of 
research.  Gertrude  Elion  joined 
the  company  in  1944  as  a 
biochemist.  She  retired  in  1983. 


BRIEFS 


Eric  Jensen,  BCom,  MRPharmS  has 

resigned  his  consultancy  with 
George  Orridge  of  Epping. 

Merrell  Dow  Pharmaceuticals  Inc:  David 
J.  Wilkins,  director  of  research 
planning  and  administration  for 
Dow  Chemical  Europe,  has  been 
named  director  of  licensing  — 
Europe  for  Merrell  Dow 
Pharmaceuticals  Inc. 


Deaths 


Moffett.  Mr  William  John  Moffet  of 
27  North  Road,  Belfast.  Mr 
Moffet  was  for  many  years  a 
trustee  of  the  Ulster  Chemists 
Association.  The  executive 
committee,  at  their  October 
meeting,  recorded  its  deepest 
regret  at  his  death. 

Mr  Moffet  qualified  in  1933 
and  later  opened  up  his  own 
business  in  the  Beersbridge  Road, 
Belfast  and  remained  there  until 
his  retirement  in  1976.  He  was  a 


long-serving  member  of  the 
Association  and  held  the 
distinguished  position  of  trustee. 
His  involvement  in  the  work  of  the 
Committee  was  such  that  in  1960 
he  became  president  of  the  Ulster 
Chemists  Association  and 
remained  so  for  an  extra  year.  He 
was  mainly  instrumental  in 
organising  the  first  ever  UCA 
Conference. 

The  Committee's  sympathy  is 
extended  to  his  wife  Ada. 
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there's  now 
a  place  for 

Potter's 
in  your 
pharmacy 


THE  BIG  SWING  TOWARDS 
NATURAL  AND  HERBAL 
REMEDIES . 

The  increasing  awareness  of  herbal  medicine 
and  natural  remedies  has  presented  pharmacists 
with  more  questions  than  they  can  answer. 

Who  can  you  turn  to?  May  we  suggest  that 
Potter's,  with  over  1 75  years  experience,  can  provide 
realistic  advice  and  help  on  this  Fastest  growing  sector  of 
medicine. 

As  Europe's  leading  manufacturer  of  all  forms  of 
licensed  herbal  medicine,  Potter's  also  have  the  comprehensive 
range  of  products  you  need  to  satisfy  your  customers. 


4 


Potters 

DIURETABS 


FRBALKHMfl'1 
-  \RHH. 

HAVFEVF.R 


RHINITIS 


f  s  'tootterls 

TABR1TIS 


A  HERBAL 
REMEDY  FOR 
EXCESS 
BODY  FLUID 


 flffiH* 


We're  offering  you  a  free  Information 
Pack,  plus  a  Herbal  Prescriber  which 
features  natural  remedies  for  the  most 
common  ailments.  Please  tick  the 
appropriate  box  when  you 
return  the  coupon. 


CHEST  ness.  WHEEZING. 
J°">S-  CATARRH. 

Difficult  breathing 


HE  OLD  WAYS 
ROUGHTUPTODATE 

Potter's  hold  a  substantial 
imber  of  product  licences  and 
o  manufacture  a  wide  range  of 
lenicals.  Our  products  are  made 
d  marketed  under  the  provisions 
the  Medicines  Act  1968;  with 

2  public's  increasing  concern 
th  the  safety  and  possible  side 
ects  of  the  treatments  they  use, 

3  reassuring  to  know  that  no 
tter's  product  has  ever  been 
thdrawn. 

Potter's  really  do  offer  a  fresh 
jproach  to  the  ailments  of  today 
Especially  where  a  more  gentle 
"m  of  medication  can  be 
ggested.  And  with  pharmacy 
pice,  considerable  comfort 
n  be  given  to  customers  with 
en  more  serious  conditions. 
When  your  customers  seek 
vice,  you  can  trust  Potter's  to 
wide  the  answers  ...  so  make 
re  Potter's  products  have  a  place 
your  pharmacy. 


^  allowing 


All  you  ever  wanted  to 
know  about  herbs  and  natural  remedies  in  one 
comprehensive  book  -  Potter's  Cyclopaedia. 

•  An  invaluable  source  of  reference  for  pharmacists  and  staff. 

•  1 988  edition  -  completely  revised  and  rewrinen  by  leading 
pharmacists. 

•  Clear,  concise  format  makes  everything  easy  to  find. 

•  Attractively  illustrated. 

Special  offer  price  to  pharmacies  just  £9.99  (rsp  £  1 4.25) ,  inc  p&p. 
Please  order  on  coupon  below. 


Potter's  (Herbal  Supplies)  Ltd. 
Leyland  Mill  Lane,  Wigan,  Lanes.  Tel:  0942  34761. 

Tick  for  Information.Herbal  Prescriber  and  Potter's  Cyclopaedia.  | 

Please  send  me  more  about  □  Please  send  me  advance  \ 

Potter's  range  of  products,  copy(s)  of  Potter's  Cyclopaedia; 

including  an  Information  Pack 
and  Herbal  Prescnber. 


I  enclose  a  cheque  for  £.. 
(£9. 99  per  copy  ihc  p&p) 
payable  to  Potter's  (Herbal 
Supplies)  Ltd. 


Name 


Pharmacy 


Post  code 


Please  allow  28  days  for  delivery. 
Send  to:  Potters  (Herbal  Supplies)  Ltd.  Leyland  Mill  Lane,  Wigan  WN1  2SB. 


Where  there's  a  Will, 
there's  a  new  cheque  card. 


Watch  out,  there  are  lots  of  new  cheque 
cards  about! 

They'll  gradually  replace  those  issued 
by  32  banks  and  building  societies. 

(Though  you  can  still  use  the  old  ones 
till  the  expiry  date.) 

Some  of  them  are  new  multi- function 
cards  and  have  Shakespeare's  face  in  red 
on  the  back,  with  the  signature  panel. 


The  standard  cheque  cards  have  the 
face  of  Shakespeare  in  red,  and  a  hologram 
of  him  on  the  front. 

If  you  or  your  staff  handle  cheques,  be 
sure  they  are  signed  in  your  presence  (and 
match  the  signature  on  the  back  of  the  card). 

The  new  'Bard  Cards.' 

Start  brushing  up  on  your  Shakespeare 
right  away. 


IE- 


LOOK  FOR  THE  BARD  ON  THE  CARD 

Issued  by  the  Cheque  Card  Committee,  APACS. 


